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The Kelvin Grove Principle Body Corporate has commissioned this Report. The objective is to gather a better 
understanding of the permanent and transient population of KGUV as well as to understand which 
communication strategies could work better to engage and interact with KGUV city dwellers. There is an 
additional research component of the project that investigates the lived and perceived space of KGUV and 
builds on previous research by Guaralda, Yigitcanlar, Caldwell and Houghton about knowledge communities, 
creative suburbs, placemaking and community engagement.   
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 1 EXECUTIVE SUMMARY 
 
Kelvin Grove Urban Village (KGUV) is an award-winning master-planned community built in 2000 on the 
principles of new urbanism and of best practice. The original masterplan has evolved over time and KGUV 
has one of its final residential buildings currently working towards completion. It is timely to review the original 
principles and aims from the masterplan and consider the full range of stakeholders now to evaluate the state 
of the village as well as of its community. This study ran from June to December 2016. 
This research set out to identify the stakeholders of KGUV, their levels of engagement and gain their opinions 
in regards to the village, its initial goals and current situation. Table 1 provides a listing of the key stakeholder 
groups; it also indicates the level of influence and risk for each specific group.  Level of risk is indicated as 
High, Medium, or Low and is reflective of what the group has at stake or invested in the Village. For instance, 
for a resident renter what happens in the area is the greatest risk to their lifestyle (High), but their level of 
influence is (Low). 
 
Stakeholder Group Level of Influence Level of Risk 
Principal Body Corporate High Medium 
Brisbane Housing Company High Medium 
Brisbane City Council High Low 
State Government (various Dept.) High Low 
QUT Management High High 
QUT Staff Low Medium 
QUT Students Low Medium 
QUT Student families Low Medium 
QUT International College Low High 
QUT Student Guild Low Medium 
QUT Creative Enterprises – The 
Coterie 
Low Medium 
QUT Music Society Low Low 
QACI Medium Medium 
QACI Students & Families Low Medium 
Kelvin Grove State College Medium Medium 
KGSS Students & Families Low Medium 
Kelvin Grove Urban Village Shopping 
Centre 
Medium Medium 
Business Owners in KGUV Low Medium 
Communify Low Low 
LaBoite Low Medium 
Residents- Renters  Low High 
TABLE 1. STAKEHOLDER GROUPS 
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Residents - Owners Medium High 
Owners out of Village Medium Medium 
Visitors Low Low 
Quest apartments visitor 
accommodation 
Medium High 
Aged Care Facility Management  Low Medium 
Aged Care Facility Residents Low Medium 
Health Clinic Low Low 
Service Providers Low Low 
Business Owners in Kelvin Grove 
Suburb 
Low Medium 
Child Care  Low Medium 
Transit: Buses, Taxis and Uber Low Low 
Village Markets Management & Stall 
Holders 
Low  Low 
Health Stream facilities  Low Medium 
Police Medium Medium 
To engage stakeholders in the discussion about the village a mixture of qualitative and quantitative techniques 
were employed in this study including:   
 Literature review on current and past research developed by QUT on KGUV 
 Online Survey 
 Online discussion (Mindhive) 
 Temporary physical installations (data collected both in 2015 and 2016) 
 Interviews 
 Focus Groups 
Based on the data collected, key issues identified by the community are shown in the following diagram, 
Figure 1. 
 
 
Community 
Spirit
arts and culture
multicultural
awareness & 
understanding
sharing
feel of a village
Communication 
between 
groups
knowing what is 
going on
knowing who 
the other 
stakeholders are
awareness of 
events and 
resources
Social spaces
at QUT and in 
village
nightlife 
events
Density and 
lifestyle
impact of living 
with others
cost of 
apartments and 
rentals
Active outdoor 
living
parks 
animals
BBQ
Sport spaces
Transport and 
connectivity
parking
buses & public 
transport
walking & 
cycling
Safety and 
hygene
safe streets
cleanliness of 
streets
 KEY ISSUES GRAPH 
 2 
Relating these areas of concern to the masterplan vision it is possible to provide a comparison about what 
aspects in the original vision for the village have been successful and which have evolved in aspects not 
originally envisioned.  
Eight key recommendations are suggested based on the research findings and they include: 
1 
1. The development of a comprehensive Communication Strategy with the 
support and direction of the KGCCA. 
a. Establish a coordinator of connections develop projects, programs & 
initiatives: 
i. Identify needs, 
ii. Broker actions and activities, 
iii. Create interest and events, 
iv. Support projects and direct as required, 
v. Communicate broadly across stakeholder groups via web, 
newsletter, and other means. 
b. Involve all major stakeholders establishing protocols for 
communication with their networks (particularly for large 
organisations like QUT, BCC and schools where protocols are part of 
their processes). 
c. Include a social media within the overall strategy considering: 
i. Content, 
ii. Maintenance and management, 
iii. Timing for release of information and interest. 
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2. Use of Physical Interactions 
a. Physical installations are one of the best ways to capture a broad 
cross-section of people using the village, it can allow for access to 
those with low levels of literacy and the range of visitors not 
otherwise identified.   
b. The physical installation should offer something playful but not to 
the point of frivolity (or that is the type of responses that will be 
returned), it needs to capture attention in some way.  
c. There is also no single position that will capture everyone so 
installations should be deployed in multiple locations to interact 
with a broad audience. 
d. Installations should be manned; conversations with people about 
their notes can provide significant extra depth to understanding 
what the comments meant, this requires a person to staff the 
installation and interact with the community. 
e. Installations should be temporary so to create interest every time 
they are deployed. Permanent installations in time lose their appeal 
and effectiveness in engaging with a broad public. 
3 
3. Use of Surveys: 
 
a. The Village should be surveyed at regular intervals, but this tool 
should only be implemented in conjunction of other campaigns. 
There is an overexposure in today’s society to data gathering 
exercises and participants respond better when there is an 
understanding of how their contribution will influence their actual 
loves and environment. 
b. Surveys can be one of the tools to monitor the Village; it should be 
considered that not everyone might have access to the survey or 
interest in participating. The structure of the survey and its 
dissemination are important to engage participants, but this tool 
might not be suitable to capture nuances in participants’ points of 
view. Surveys should be used in conjunction with other tools. 
c. With a very diverse community providing alternative Language 
options and the translating of information would be useful. 
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4. Recommendations for QUT community engagement  
 
a. Open house lectures across a range of subject areas,  
b. Continued open days like CreateX and Robots days, 
c. Displays of work – research and student work, 
d. Community invitations to student productions and viewing 
e. Connection and communication between Village Security and QUT 
Security, 
f. Development of communication protocols between KGCCA and QUT 
for sharing of information to all QUT stakeholders. 
5 
5. Recommendation for Maintenance and Council Assets 
a. Attention to the everyday upkeep of the village is very important 
and establishes an important feel within the village. There have 
been several occasions where maintenance is specifically 
mentioned in the feedback as lacking or below standard, for both 
Council areas and the village. 
b. There were also comments suggesting the provision of public toilets 
in the park areas. 
6 
6. Use of Community Activities and Community Owned Public Spaces 
 
a. LaBoite theatre can play a role in community building through 
specific shows, local marketing, and involvement of local 
community.  
b. Potential for more community art projects throughout the village and 
suburb area, specifically in park and streetscape areas 
c. Potential to have local events displaying what is happening in the 
schools and QUT creative industries for the local community, talent 
events or concerts (could work local community invites the local 
schools to an annual ‘talent’ type event which showcases local 
talent across education bodies/entities). 
7 
7. Wayfinding and Signage  
a. Clear signage around the village to make wayfinding and legibility 
of the village stronger would be advised. 
b. Stylised and consistent signage be used across the village with a 
simple distinction for the QUT areas.  
c. A centralised digital bulletin board or electronic message board be 
included within the heart of the village. 
 
8 
8. Further Research and Engagement  
a. Stakeholder engagement is most effective when it is not simply a 
single event, rather a relationship of stakeholders across a 
community. This needs to be carefully managed and balanced to 
ensure the community is not over surveyed. Developing 
relationships and community are the most effective way to ensure a 
robust conversation around the village and in interest in the daily 
happening of the village. Now, Communify plays an important role 
in the communication with specific (minority and at need) groups of 
the village, while QUT communicates extensively with its staff and 
students – however this leaves a significant gap and with limited 
communication to the rest of the community and even limited 
communication between these two. 
b. The KGCCA has vast potential to unify and build communication 
across the community and should be encouraged and supported.  
c. Further research into the significance of the creatives in residence 
and the interaction between the university and local population are 
two key areas for further investigation. 
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2 BACKGROUND AND CONTEXT 
2.1 THE RESEARCH PROJECT 
2.1.1  BACKGROUND TO KELVIN GROVE URBAN VILLAGE 
Kelvin Grove Urban Village (KGUV) was established as a master-planned redevelopment opportunity in 
2000, when the Queensland State Government purchased the Gona Barracks in Kelvin Grove and proceeded 
to negotiate and work in conjunction with the Queensland University of Technology (QUT). The project 
developed with the urban village masterplan which incorporated contemporary best practice urban planning 
philosophies and theoretical frameworks with a specific vision statement to create: 
“A diverse city fringe community linking learning with enterprise, creativity with community 
and unique living solutions with public amenity.” 
The Queensland State Government sought to create a development where the KGUV could deliver a 
memorable urban environment of high quality, including: 
 a planning and design approach that is unusually urban, creating a permeable, connected, 
integrated, adaptable, and highly legible layout of built forms and formal public streets and 
spaces;  
 a central ‘main street’ or neighbourhood ‘high street’ acting as both the link between Kelvin 
Grove Road and the existing campus and as the lively central place of the Village;  
 public spaces that will provide a balanced level of accessibility within the Village; and  
 a mixture of uses horizontally and vertically, including more than 700 residential dwellings in a 
density compatible with the inner-city location of the site. The planning of the project has to 
demonstrate a commitment to social elements of urban sustainability.  
The Village:  
 provides active public spaces and community facilities that will develop a sense of community;  
 relies on the innovative partnership of the Queensland Government (through Housing 
Queensland) with the Queensland University of Technology and the close involvement of the 
Brisbane City Council;  
 utilises a comprehensive multi-disciplinary planning approach and a program of agency, industry 
and community consultations which demonstrated a clear commitment to consensus;  
 delivers cultural heritage outcomes through careful retention and re-use of important buildings 
and remnant vegetation and the detailed design of the public realm and the buildings which 
define it;  
 does not create a “gated” community and plans for natural incremental growth and change over 
time;  
 is respectful of existing neighbours at its edges;  
 encourages diversity through design policies and guidelines requiring a variety of design 
languages; and  
 establishes a centre for the Kelvin Grove neighbourhood, offering a variety of important local 
services consistent with village intentions, in terms of scale, design, and location. 
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Development within the village is now guided by Brisbane City Council and its Kelvin Grove Village Local Plan. 
This plan provides the following development principles:  
2.1 The Kelvin Grove Urban Village (‘The Village’) is to be developed as an integrated and master–
planned urban village within a mixed use and highly urban environment. It is anticipated that a 
combination of the following uses will be accommodated in The Village:  
 residential development such as multi–unit dwellings, short term accommodation and affordable 
housing;  
 a mixed-use convenience centre, incorporating a supermarket and supporting commercial uses 
such as shops, restaurants, and offices;  
 community facilities such as child care centres, medical centres, indoor sport and recreation such 
as performance and exhibition spaces, and parks;  
 education and research facilities; 
 industry (limited to low impact scientific, medical, media, telecommunications, and technological 
research or similar high–tech industries relevant to education including creative industries or 
health sciences).  
2.2 Building siting and design, construction, and management are to reflect key economic, environmental, 
and social principles of sustainable development.  
2.3 The Village is to embrace urban design ‘main street’ principles which, in conjunction with the proposed 
uses, contribute to and assist in establishing a vibrant and active main–street centred urban 
neighbourhood linking Kelvin Grove Road with the Kelvin Grove campus on Victoria Park Road.  
2.4 The siting and the design of buildings are to result in a high quality urban design outcome that reflects 
the intended density for the relevant precinct, creating a strong urban rather than suburban form. 
Buildings must:  
 be diverse in design and provide variety in building form and presentation, compared with 
others in The Village, incorporating a high standard of amenity and security;  
 maintain and improve accessibility and permeability within the site, to public spaces and 
adjoining areas for all users;  
 be responsive to surrounding built form and topography;  
 enhance or create active pedestrian and social street frontages;  
 mitigate impacts within and external to the building such as noise and lighting;  
 overlook streets and parks, contributing to the creation of safe streets and public open spaces;  
 have strong linkages between public and private spaces; 
 enhance the visual quality and legibility of The Village, particularly in visually prominent 
locations.  
2.5 The Village and the individual buildings within it are to reflect and express key sustainable 
development principles. Their planning and design are to deliver, for example, reductions in demand for 
water and energy and in the generation of waste and greenhouse gases.  
2.6 The Village is to include a high-quality streetscape and public open space network that comprises 
continuous/linked public spaces and parks that are designed to be safe, comfortable, and well 
landscaped 
 
Sixteen years later the KGUV nears completion of the final residential unit block, making it a timely point to 
reflect on the goals and objectives of the original plan, as well as a point to engage with the diverse set of 
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stakeholders to assess or at least reflect on lived experience of the masterplan, accounting for its strengths 
and weaknesses. 
 
 
2.1.2  AIMS OF THE STUDY 
 
This study was initiated to address two main areas: 
(1) Consider stakeholder’s perception of the village and foster a reflection about the original KGUV 
masterplan 
(2) Consider active communication channels that can be used to create a conversation and sense of 
democratic ownership for the village direction and future planning. 
Preliminary significant tasks for the research were the identification of the stakeholders and the questioning of 
the most effective strategies to interact and communicate with each of the stakeholder groups. This study is 
considered the first step in achieving a participatory process to foster the democratic growth of the village 
community. 
In this study, we talk about community and stakeholder engagement in two related ways: first, the 
engagement and participatory consultation practices that occur in order to gather information, commentary, 
and feedback as part of this initial project, and; second, the ongoing and sustained community and 
stakeholder engagement that is necessary in order to conduct genuine neighbourhood development that 
fosters a sense of community, as per the strategic objective of the KGUV Integrated Master Plan. 
This study provides the basis and structure of the proposed community consultation strategy to initiate a 
collaboratively and collectively imagining of new governance structures, which breaks through the current 
status quo that currently limits our collective ability to act. The goal of this research is to start data gathering 
and stakeholder relationship building to inform a process that will create a community that can govern itself 
through local, informed, and democratic participation. 
The public consultation was directed to understand the history of stakeholders in KGUV, their perceptions of 
the Village, and their desired future directions for the Village. The consultation strategy utilised a variety of 
tactics to connect with the local community. The first is an online survey; the second tool is Mindhive – a 
“Community development: We will foster a sense of 
community by using facilities, spaces, events and 
technology to deliver experiences that enrich Village 
life. Strategies include appointing a Community 
Development Manager, forming a community 
association, and using QUT services to form a 
community well-being program.”  
(KGUV Integrated Master Plan Summary, 2005, p. 7) 
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consultation tool developed by EIDOS Brisbane that allows for the conversation on specific policy areas to be 
aired and debated in an online forum (mindhive.org). The third tool is the use of physical installations for 
public consultation to provide a novel place of interaction and community discussion. 
It is noted that one of the physical installations, the InstaBooth, was deployed in Kelvin Grove in late 2015 as 
part of a QUT creative industries student project and data collected at that time are included in the detailed 
analysis and development of this research Through the interactive components of the InstaBooth people could 
share ideas in a creative way as well as access other participants’ contributions to foster a conversation and 
debate on selected topics. 
Responses from a range of residents, students, QUT staff and others city users provide a range of 
perspectives and an insight into the values associated with the village, the university and suburb more broadly. 
This data will provide relevant background and context for further interactions and community communications. 
The 2016 consultation process ran for a period of 21 weeks.  
 
2.1.3  STRUCTURE OF REPORT 
This report is set out in seven sections. The first section provides an executive summary of the whole report 
while section two sets out the background of the study and the context in which it is framed. Section three 
details the methodology for the research with the findings reported in sections four and five. Section six also 
details findings specific to the reflections on the masterplan and the final section seven draws conclusions and 
recommendations out of the research. References and Appendices are added at the end of the report. 
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2.2 THE COMMUNITY PROFILE 
 
Kelvin Grove suburb (postcode 4059) is bounded by Enoggera Creek in the north, Clyde Road, Scott Road, 
Herston Road, Victoria Park Golf Course, and Victoria Park Road in the east, the Inner-City Bypass, the 
railway lines, and Kelvin Grove Road in the south, and Victoria Street, Windsor Road, and Murray Street in 
the west. It is shown in the following map, Figure II. The land area of Kelvin Grove suburb is approximately 
171 ha with an estimated population density of 35.27persons/ha. 
 
 
Kelvin Grove forms part of the Brisbane City Council local government area and is in the Brisbane Central 
State electoral division. The suburb of Kelvin Grove population was recorded at 6018 people in the 2011 
census.  The estimated population 2015 was 7230 (ABS estimates 2016). This population increase 
incorporates the further development of buildings and their dwelling units throughout the village in the final 
stages of the development of the suburb. 
A brief statistical snapshot illustrates that Kelvin Grove has a diverse and transient population with a high 
turnover of population every three to five years. With an annual net migration of approximately 1300 and 
the percentage of residents born overseas making up over a third of residents at 37.6 %. The largest group 
at 7.1% come from North-East Asia (ABS, 2012 - Census figures 2011). This compares with the national 
average of 30.2 % of residents born overseas. Beyond Australia the next most common countries of birth were 
China 3.6 %, Saudi Arabia 3.4 %, England 2.9 %, India 2.4 %, New Zealand 2.3 %. 
English was the most common language spoken with 69.4 % of people speaking only English at home; the next 
most common languages were 4.6 % Arabic, 3.7 % Mandarin, 1.7 % Cantonese, 1.5 % Malay, 1.1 % 
Korean. 
 MAP OF KELVIN GROVE – SOURCE ABS INTERACTIVE MAPS 
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Kelvin Grove the suburb, has a relatively young population reflecting the number of young students living in 
the area for education purposes (attending QUT), also having a lower median wage in comparison to 
Brisbane city and the Greater Brisbane area as illustrated in the table below. 
 
 Kelvin Grove/Herston  Brisbane City Greater Brisbane  
Median Wage      $ 40 669 $51755 $49 578 
Population 6036 1 146 787 2 274 560 
Median Age                31.6 33.8 34.3 
 
 
The population age range of Kelvin Grove reflects the presence of the university with a high percentage of 
residents in the 20 to 34 age brackets. 20.5 % in the 20 to 24-year-old bracket and 25.3 % in the 25 to 34-
year-old bracket with a total of 45.8 % of the population in this young adult age ranges. The median age is 
27 years old. In noting this emphasis in the young adult range it is also noted that there are significant 
numbers of children at 21.3% (aged between 0 and 19 years), and 10.9% over 65 years of age. 
Age range Males % Females  % Total  % 
0-4 161 2.7% 139 2.3% 300 5.0% 
5-14 230 3.8% 195 3.2% 425 7.1% 
15-19 212 3.5% 343 5.7% 555 9.2% 
20-24 506 8.4% 726 12.1% 1232 20.5% 
25-34 801 13.3% 723 12.0% 1524 25.3% 
35-44 399 6.6% 389 6.5% 788 13.1% 
45-54 237 3.9% 227 3.8% 788 25.3% 
55-64 177 2.9% 178 3.0% 464 13.1% 
65-74 95 1.6% 85 1.4% 355 7.7% 
75-84 48 0.8% 63 1.0% 180 1.8% 
85+ 20 0.3% 64 1.1% 111 1.4% 
 
Social marital status in Kelvin Grove included 56.6% not married 31.2% registered as married and 12.3% in 
de-facto relationships. The average household size is 2.3 persons. The Median household income in $ per 
week is $1360. 
As education is one of the major land uses and draws to the suburb it is of interest to note that 63.9 % of the 
population has post school qualifications 26.2 % with bachelor degrees and 9 % with post-graduate degrees. 
The largest represented employment group were professionals at 37.8 %, followed by community and 
services workers at 11.5 %. The following table compared Kelvin Grove with the State demographics for 
employment areas. Significant differences were in the much high rate of professionals and much lower rate of 
technicians, machinery operators and labourers. 
 
TABLE 2. POPULATION, WAGE, AND AGE 
TABLE 3. POPULATION AGE RANGE 
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Employment categories Kelvin Grove Queensland 
Managers 10.8 12.1 
Professionals  37.8 19.2 
Technicians and Trades 7.2 15.0 
Community and personal service 
workers 
11.5 10.0 
Clerical and administrative workers 13.7 14.9 
Sales workers 10.1 9.9 
Machinery operators and drivers 1.8 7.3 
Labourers 5.6 10.5 
 
Labour force statistics show 4519 resients are in the workforce while 335 are noted as unemployed (ABS 
2011). The labourforce participation rate is 65.6% for the village, which compares to Queensland rate of 
67.3%. It was noted that 86.9% of youth (15 – 19 years) were fully engaged in work or study favourably 
compared with 73.5% across the State. This rate signifies the number of youth who move to the village 
specifically for study. 
The key indicators for employment are noted as Health care and social assistance at 17.5%, Professional and 
scientific and technical services 12.4%; Education and training at 10.5% and the fourth highest employment 
industry was Accommodation and food services at 9.7%. Interestingly creative industries are not in these top 
four sectors and only account for 2.6% of the residential population , even though KGUV was targetted as a 
creative knowledge precinct leveraged by QUTs creative Industries Precinct. 
TABLE 4. EMPLOYMENT FIGURES IN COMPARISON 2011 CENSUS 
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Travel to work data indicates there was a diverse range of transport methods used by KG residents. The 
private motor vehicle was the most popular with 1792 people using cars. Bikes, buses and walking were also 
used, with some 151 people working from home and a further 547 were employed but didn’t go to work. The 
following table breaks down the main transport modes and compares them to the figures for Brisbane. 
 
Method of travel to work  Kelvin Grove Kelvin Grove 
Percentage 
Queensland 
Percentage 
Train 32 0.76 2.1 
Bus 719 17.18 3.3 
Car 1792 42.82 68.7 
Motor cycle 64 1.53 0.2 
Bicycle 103 2.46 1.1 
Other (inc. taxis) 530 12.66 0.7 
Walked 56 1.34 3.7 
Worked from home 151   
Total employed 4185   
Household types in KGUV show that in the 2011 census 820 were in lone person households 28.3% of total 
number of households compared with 19.15% as group households and 52.6% being family households. The 
average household size in KGUV is 2.3 persons.  
 EMPLOYMENT BY INDUSTRIES 
TABLE 5. METHODS OF TRAVEL TO WORK 2011 CENSUS 
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Religious diversity is visible within KG with the presence of a muslim community’ street corner preaching by 
Jehovah’s Witnesses and the location of two church groups within the village (although these groups do not 
have a church building). The 2011 census showed the following mix of religious diversity in the village. 
Religious Affiliation  Persons Male  Female  
Total 7848 3798 4050 
  Buddhism 221 91 130 
  Christianity total 3543 1623 1920 
    Anglican 848 369 479 
    Assyrian Apostolic 0 0 0 
    Baptist 96 40 56 
    Brethren 3 0 3 
    Catholic 1672 773 899 
    Churches of Christ 4 0 4 
    Eastern Orthodox 62 28 34 
    Jehovah's Witnesses 22 10 12 
    Latter-day Saints 10 5 5 
    Lutheran 79 40 39 
    Oriental Orthodox 23 12 11 
    Other Protestant 33 19 14 
    Pentecostal 65 28 37 
    Presbyterian and Reformed 151 78 73 
    Salvation Army 7 3 4 
    Seventh-day Adventist 10 4 6 
    Uniting Church 285 124 161 
    Christian, nfd(a) 153 78 75 
    Other Christian 20 12 8 
  Hinduism 177 92 85 
  Islam 491 225 266 
  Judaism 16 10 6 
  Other Religions total 68 31 37 
    Australian Aboriginal 
Traditional Religions 
0 0 0 
    Other Religious Groups 68 31 37 
  No religion(b)  2615 1325 1290 
  Other religious affiliation(c)  103 60 43 
  Religious affiliation not stated 614 341 273 
 
There were 830 persons with disabilities living in private residence in the Village or 10.5% of the Village 
population. 61.4% of homes were rentals, 24.1% were being purchased and 14.2% were fully owned. 
Dwelling structures include 47.5% separate houses, 42.2% flats, units or apartments and 10.2% are 
semidetached, row or terrance houses. These figures are taken from the 2011 census and with the completiion 
of the recent unit developments the percentage of flats, units or apartments is expected to have risen 
significantly. 
 
 
TABLE 6. RELIGIOUS DIVERSITY IN KGUV 
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Area 2016 2021 2026 2031 2036 
Kelvin Grove 9,514 10,262 10,860 11,055 11,117 
Brisbane Inner – 
North 
88,016 98,581 106,074 113,672 120,482 
Greater Brisbane* 2,340,581 2,542,960 2,789,270 3,053,465 3,326,533 
Queensland* 4,853,048 5,250,292 5,730,062 6,240,546 6,763,153 
*Medium series projections 
 [Source: combined ABS series - Projected population (medium series), by statistical area levels 2 & 4, 2011 to 2036]  
Population projections by the ABS still suggest a measured growth over the next twenty years to a population 
of 11,117 in 2036. 
 
 
2.3 DEFINITION OF KELVIN GROVE STAKEHOLDERS  
Kelvin Grove is characterised by its complex and diverse community. Connected to the QUT and two schools of 
excellence it is home to residents with widely disparate income and literacy levels. It has a relatively transient 
population, many of whom are experiencing life transformations through education, social and financial 
changes and learned independence with the support of BHC and young students in student accommodation. 
With high proportion of lone person households, Kelvin Grove can be a lonely place for some of its population 
and a time of socializing and social liberty for some of its young university student experiencing life in student 
accommodation as their first time away from home. Diversity was one of the key objectives of the village 
masterplan but the that diversity comes a range of issues around harmonious co-location and issues around 
expectation and tolerance. Several of these issues were raised during this study and will be discussed at 
length in section five. 
Here in section 2.3 each of the stakeholder groups will be briefly profiled, highlighting the diversity of Kelvin 
Grove stakeholders. 
 
 
 
 
 
 
 
TABLE 7. POPULATION PROJECTIONS FOR KELVIN GROVE SUBURB TO 2036 
 PHOTO OF MAP BOARD WITH POSTS 
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Stakeholder Group Level of Influence Level of Risk 
Principal Body Corporate High Medium 
Brisbane Housing Company High Medium 
Brisbane City Council High Low 
State Government (various Dept.) High Low 
QUT Management High High 
QUT Staff Low Medium 
QUT Students Low Medium 
QUT Student families Low Medium 
QUT International College Low High 
QUT Student Guild Low Medium 
QUT Creative Enterprises – The 
Coterie 
Low Medium 
QUT Music Society Low Low 
QACI Medium Medium 
QACI Students & Families Low Medium 
Kelvin Grove State College Medium Medium 
KGSS Students & Families Low Medium 
Kelvin Grove Urban Village 
Shopping Centre 
Medium Medium 
Business Owners in KGUV Low Medium 
Communify Low Low 
LaBoite Low Medium 
Residents- Renters  Low High 
Residents - Owners Medium High 
Owners out of Village Medium Medium 
Visitors Low Low 
Quest apartments visitor 
accommodation 
Medium High 
Aged Care Facility Management  Low Medium 
Aged Care Facility Residents Low Medium 
Health Clinic Low Low 
Service Providers Low Low 
Business Owners in Kelvin Grove 
Suburb 
Low Medium 
Child Care  Low Medium 
Transit: Buses, Taxis and Uber Low Low 
Village Markets Management & 
Stall Holders 
Low  Low 
Health Stream facilities  Low Medium 
Police Medium Medium 
TABLE 8. LIST OF STAKEHOLDER GROUPS 
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2.4 STAKEHOLDER GROUP PROFILES 
2.4.1  BRISBANE HOUSING COMPANY 
Brisbane Housing Company (BHC) specialises in developments for specific target groups including people with 
disabilities, people experiencing homelessness and those with mental health issues, their presence in the Kelvin 
Grove Urban Village is a significant part of the diversity and inclusiveness of the Village. Within Kelvin Grove 
they have four properties but there is a current plan to sell off one of these. 
They cater for approximately 130 residents with a range of needs and capabilities (excluding School Street 
units). They offer affordable housing based on 70% of rental market current rate as opposed to public 
housing which is much more heavily subsidized. 
 Hartopp Lane Kelvin Grove (42 units)  
 Ramsgate Street Kelvin Grove (32 units) 
 Musk Avenue Kelvin Grove (56 units)  
 School Street Kelvin Grove (27 units) – being sold 
 
2.4.2  RESIDENTS: AGED CARE FACILITY 
Hilltop is an aged care facility run by the Baptist Community Services – Carinity. Located in Rochester Terrace, 
Kelvin Grove (see map) and offers permanent residential care and respite care. They offer 93 Hostel beds as 
well as several independent retirement units on site. 
 
2.4.3  RESIDENTS: STUDENT ACCOMMODATION 
The Iglu units provide student accommodation in a range of sizes and configurations catering for singles 
(including those in group settings), families and couples. While this is commercialized and well-advertised there 
are other student accommodation options offered privately through the rental market, with students both 
under-graduate and post-graduate making up a significant portion of the rental market of Kelvin Grove. 
Accommodation like the Iglu apartments that specifically cater for students also have Facebook and other 
social media accounts. They contact their residents through these means for advertising events. They also 
provide a handbook for the resources available throughout the village and in the general area. The Iglu 
apartments are located at 62 Blamey Street, corner Victoria Park Rd, Kelvin.  
 
2.4.4  COMMUNIFY 
Communify is a community development and support group who operate the Exchange community centre in 
Musk Avenue Kelvin Grove. They run a series of projects and sessions to support and connect the community 
including: 
 Homework club 
 Knitting Group 
 English Classes, conversation groups 
 Writers’ Group 
They work particularly with disconnected and disadvantaged groups within the community and have strong 
ties with the BHC. Communify plays a significant role in the management of the community gardens. 
Communify provides social workers to support the community. They also involve social work students from QUT 
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in placements and work experience to support their studies. Many of the QUT education students also support 
the homework club at Communify helping kids from KGSC on set afternoons. 
 Key issues for Communify are around program funding, supporting new immigrants and those with English as 
a second language and the management of the community garden.  
2.4.1  QUEENSLAND UNIVERSITY OF TECHNOLOGY  
QUT is tha largest stakeholder population in KGUV. However it can be broken down into various subgroups including 
managmeent academic staff, professional staff casual and sessional staff as well as students (post-graduate – research or 
coursework, undergraduate, part-time, full-time 
The business of the university primarily focuses on education and research. QUT has seen a steady growth of student 
numbers with 14,510 students enrolled on KG campus in 2014. In 2015 international students accounted for 16.9% of the 
student population. 
 
2.4.2  KELVIN GROVE STATE SCHOOL 
Kelvin Grove State College (KGSC) is a coeducational school operating as an independent public school. It has a maximum 
Student Enrolment Capacity of 2417 students. In 2015 the school had 2397 students enrolled 1189 girls and 1208 boys. 
KGSC has seven Programs of Excellence are supported through the allocation of a defined number of competitive places. 
Currently Kelvin Grove State College has the capacity to enrol: 
 260 students in the Queensland Dance School Program of Excellence 
 230 students in the Queensland Golf School Program of Excellence 
 250 students in the Queensland Tennis School Program of Excellence 
 180 students in the Queensland Football School Program of Excellence 
 20 students in the Aviation School Program of Excellence 
 106 students in the Art and Design School Program of Excellence 
 100 students in the Engineering Technology School Program of Excellence. 
A school's local catchment area is the geographical area from which the school is to have its core intake of students. A 
catchment map defines the catchment area for Kelvin Grove State College. 
There are separate catchment areas for primary and secondary divisions.  
 
2.4.3  QUEENSLAND ACADEMIES CREATIVE INDUSTRIES  
Queensland Academies of Creative Industries is a coeducational independent school offering years 10 to 12 and 
specializing in Creative subjects and learning streams. In 2015 there were 315 students enrolled in the school 245 girls and 
70 boys.  
Students attend the school from across Queensland as they wish to specialize in the subjects offered. The social and economic 
backgrounds of the students vary and entry is by application. The college describes their students as clever creative and 
skilled. 
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2.4.4  LABOITTE 
LaBoite theatre company has a long history predating its current residence in the roundhouse theatre Kelvin Grove from 
2003. Overseen by a board of nine members LaBoite has a staff of approximately 27 although this number fluctuates and 
cast (actor) numbers vary from show to show. 
 
2.4.5  CREATIVE ENTERPRISES AUSTRALIA  
QUT Creative Enterprise Australia is an organisation established to help start, grow, scale and connect creative companies. 
They provide business skills and mentoring to help start-ups work though company growth and investment. Their focus is on 
business with an interest in design, fashion, entertainment, photography, music, television, digital technology, games, and 
interactive content.  Helping over 4000 entrepreneurs since 2008, they have support over 500 companies on the Kelvin 
Grove site and created over 50 startups. They are in Z1 on Musk Avenue above LaBoite theatre. 
 
2.4.6  THE VILLAGE SHOPPING CENTRE  
The Village shopping centre is the main convenience shopping centre in Kelvin Grove. It has 29 stores and 5 additional 
upstairs offices anchored by the Woolworths supermarket. The centre has a part-time onsite manager who oversees the 
caretaking of the centre. 
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Stores include:
 Woolworths  
 Confucian Cuisine 
 UFresh  
 Boys House Coffee 
 Kelvin Grove 
Pharmacy 
 QML 
 Uniq Hair 
 Berry Me 
 Eyelash Lure 
 Cut and Edge 
Barbers Shop 
 Gerbinos Pasticceria 
 Bargain Mania 
 AU Make 
 Blockbuster Kiosk 
 BWS 
Subway 
 Pita Pit 
 Pizza Capers 
 Blue Lotus  
 Nandos 
 ATMS 
 Carraway Pier 
 Yuans Wok 
 Kawa Sushi 
 Burger Urge 
 Zambero 
 The Menagerie Café 
 Siam Spice Thai 
Restaurant 
 Josephine Partos & 
Smith Massage 
 
 
2.4.7  SATURDAY MARKETS 
The Kelvin Grove Markets are run by market Minx Markets every Saturday morning. They include a range of 
food and craft items for sale. They are set up temporarily in the street and draw a large crowd from Kelvin 
Grove and beyond. 
2.4.8  OTHER STAKEHOLDER GROUPS  
 There are a range of other stakeholder groups and individuals who fall into the stakeholder category 
who have interests in the Kelvin Grove urban village. 
 Police 
 Community Services and other government departments 
 Sporting Groups 
 Management 
 Property Owners 
 Shop Owners/Lessee 
 Shop Assistants/ Wait staff/ Cooking Staff/ Retail Staff 
 Cleaning and Maintenance 
 Victoria Park Golf CLub 
 Social Clubs 
 Church and Religious Groups 
 Business owners (with businesses external to village) 
 
 
 
 
 
2.5 KELVIN GROVE URBAN VILLAGE THE CONTEXT 
 MAP OF THE VILLAGE CENTRE  
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2.5.1  THE MASTERPLAN AND VISION 
Established under the principles of new urbanism KGUV set a benchmark for new infill developments in 
Brisbane and across Australia winning multiple awards and demonstrating key qualities of walkability, 
legibility, and social diversity with a mix of housing forms and pricing (Byrne 2015). 
 
The masterplan acknowledged the importance of a strong structure and good design principles, as well 
consideration for the softer aspects of community development and social inclusion (Byrne 2011).   
During the early establishment phases several specific community inclusion projects were employed, for 
example the development of a Public Art Strategy by Brecknock Consulting in 2007 – 2008. The focus of this 
project was to assist in building vitality throughout the Village’s public spaces, providing a conceptual 
framework for the inclusion of permanent, temporary, and virtual artwork (Brecknock, 2008). The Community 
Hub and its role in community development projects was another aspect of building inclusion. The Community 
Hub was originally located in The Village Centre shopping mall until that role was handed over to Communify 
and The Exchange was established in 81 Musk Avenue.  
 
2.5.2  PREVIOUS CONSULTATION AND RESEARCH WITH KELVIN GROVE URBAN VILLAGE  
One of the key advantages of having a university within the urban village is that it allowed for a research 
component to be built into the KGUV project from its initiation (Byrnes 2015). From history and digital media 
through to transport and urban form, education, and social work, research in and of the Village has utilized a 
wide variety of methodologies, a range of subject areas, disciplines and across various timeframes. Sensitivity 
to ‘informant fatigue’ was noted in work as the population continues to be the subject of observation and study. 
The KGUV community provides a rich context to test and explore the ideas of new urbanism on which it was 
built and the complexity of the demographic in the village supplies contrasts and presents ready ‘urban social 
laboratory’ (Carroll, Atkins, Foth and Parker 2007) of real-life experience hailed for its award winning urban 
design (Byrne 2015). In this section, some of the studies and findings will be highlighted signifying a depth of 
research to help explore characteristics and preferences of the diverse stakeholders of the KGUV. 
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The Shared Stories Project by Professor Helen Klaebe used a methodology of digital storytelling to capture the 
history of the site, aiming to link developing urban community and site to the historic background. Claiming of 
itself:  
“This multi-art form public history project offered various possibilities for 
telling the history of Kelvin Grove. It also seemed to increase a sense of 
community for individual participants, by constructing a personal sense of 
place, identity, awareness, and pride in the individuals involved in the 
formation of this history.” 
It used a qualitative mixed method approach with a combination of public history, oral history, and digital 
storytelling (DST) techniques (such as semi-structured interviews) to explore the potential and community 
engagement that could be developed through these mediums, and ‘as a way to contour life experiences, to 
conceptualise and preserve memories, and hand down experience, tradition, and values to present now and 
preserve for future generations’ (Klaebe 2007). The outcomes include a book, a living stories website (no longer 
hosted) digital storytelling project; public art initiatives, historical based park names throughout the Village 
and Goana Parade.  
The two other digital media projects included the History Lines Project and City Flocks (Bilandzic, Foth, & De 
Luca, 2008) which are both ICT projects that utilised new web 2.0 media applications. Their aims were to 
connect the community of KGUV through sharing of their history and context with each other in the virtual 
KGUV area. Both projects recorded positive outcomes but neither application is still functioning some eight 
years later.  
 
History Lines was a new media project developed with the Kelvin Grove community (Garcia, Foth, Hearn 
2009).  The content was produced through a local web application with a research focus on exploring the use 
of narrative and new media in community engagement and urban planning processes (Foth et al. 2008). 
History Lines used a custom-designed Google Maps interface to illustrate residential history and migrational 
churn (Klaebe et al. 2007). The process brought a cross section of new residents in Kelvin Grove together to 
trace and map where they have lived throughout their lives. Locations were collated and augmented with short 
personal narratives, allowing the overlapping and common lines become visible (Fig. VI).  The intent of these 
stories and their intersections in time and space was to stimulate interest and offer opportunities for further 
personalised networking.  
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The History Lines experiment tested ways that urban computing can be used to facilitate a social network of 
storytelling, particularly themed around community history and place making. The History Lines concept 
allowed individuals to leave a ‘historical footprint’ online to connect with others who they ‘cross paths with.’ 
Their narrative notes about the places the contributors had visited were categorized as: Live, Work, Play and 
Study. One of the aims achieved was that others looking at the system can connect and use the shared stories 
and information to lessen the anxiety of their own transition from one community to another.  
A further study by Carroll, J.-A., Adkins, B., Foth, M., & Parker, E. (2007) considered what urban design aspects 
of Kelvin Grove Urban Village are important for connecting people, place, and health.  Based on the premise 
that KGUV was built with the aims of ‘achieving a vibrant, healthy, diverse and socially sustainable urban 
community that has access to a range of cultural, health, and educational resources’. The paper discussed Kelvin 
Grove Urban Village as a case-study for responding to the implications of urban design for healthy lifestyles. 
KGUV was built with the underlying design principles of new urbanism, social diversity, and the availability of 
wide, even, pathways and green spaces identified. This provided an ideal location to consider some long-
standing questions in the research about which social and physical design features relate to increasing people’s 
propensity to walk or engage in physical activity. The findings illustrated the various ways that different 
demographics in KGUV engaged with their immediate urban environment, in the pursuit of health-goals, 
recreational pursuits, and social interactions. 
The research provided a conceptual ideological framework description of the key social, educational, cultural, 
and health-related features of KGUV which underpin this master-planned urban design. The framework 
highlighted: 
 a diverse residential population (in terms of age, ethnicity, and occupation);  
 CAPTURE OF HISTORY LINES 
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 a precinct for art and culture (with the LaBoite theatre, QUT creative industries precinct ACID);  
 specific health aspects (such as bikeways, parks, green meeting places IHBI, clinics);  
 education (QUT CI IHBI) and  
 Technology (ICT networked community) 
The findings of this research found that ‘vulnerable groups perceive the poverty, ill-health and addictions of 
others acutely, and see it as a reflection on themselves when it occurs within proximity to their living area’ 
(Carroll et. al, 2007).  The impact for KGUV is that while the units are well-designed, and village includes the 
university, theatre with the portion of the demographics who utilise these resources noting that they contributed 
to an overall improved sense of well-being for residents. There is a level of the everyday experience where 
other social aspects of life at KGUV were experienced as more problematic specifically for social problems 
like drugs, and crime. 
Another study by Foth and Podkalicka (2007) titled Communication Policies for Urban Village Connections: 
Beyond Access? Focused on the master plans key design aim ‘to engender a strong sense of community and a 
safe sustainable environment’, and in the context of the proposed information and communication strategies to 
‘deliver a viable and enduring connected community’. Suggesting that place-based issues can be a motivation for 
such local interactions, but in their absence, neighbourhood community development requires attention to social 
rather than place-based stimuli (Foth, 2006a, 2006b). Neighbourhoods can be such opportunity spaces as far 
as they provide residents with opportunities to communicate, interact and socialise with each other.  
Empirical data for this paper was collected in conjunction with other sub-research projects for a broader KGUV 
community research project (previously mentioned here), and took place over two collective workshops in July 
2007. The recruitment process involved notifications at the Community Hub (official community space where 
regular meetings occur) and emails, which resulted in the total of 32 participants including the researchers 
involved in the KGUV project. 
One of the interesting findings of this research related to the ‘urban village’ notion of the KGUV being 
organised around the principles of heterogeneity, diversity, and permeability in terms of both socio-economics 
and demographics. Interestingly, for some apartment owners and tenants, the image of a ‘diverse city fringe 
community’ which they formed through marketing material and sales presentations does not reflect their lived 
experience after moving into the KGUV. The expressed desire by some of the young people that diversity 
meant meeting other young and ‘well-off’ people with diverse tastes and preferences as opposed to being 
collocated with diverse income groups including poor, unemployed and accommodated in affordable housing, 
showed that the concept of diversity is not embraced automatically. Collocation did not ensure social proximity 
or compatibility suggesting the significance of community development initiatives to work through these issues 
with mixed communities. 
Gray and Bunker’s (2005) study Kelvin Grove Urban Village: The use of GIS in active transport planning 
looked at one of the strategic goals of the KGUV Master Plan is to “ensure that people using the urban village 
can be less car dependent than the general Brisbane population”. Conducted in June and October 2005 the study 
acknowledging that this reduction in car dependency requires a city-wide approach beyond the creation of 
active transport links within the urban village.  It sought to study and qualify regional accessibility to and from 
KGUV by active transport modes (walking, cycling, and public transport); and identify proposals that will likely 
improve the regional transport system’s capability to provide for effective accessibility to KGUV by active 
transport. The study used GIS as the primary tool for the analyses, along with software TLOS to integrate both 
temporal and spatial features of train and bus services. 
Considering KGUV as part of a growing movement worldwide toward the development of urban villages 
where the role of motorized transport is greatly reduced, and active transport modes of transport are 
supported and promoted. Three of these characteristics noted in the study pertain directly to transport and 
are:  
• A high degree of self-sufficiency to meet local needs but with good rail and bus links to the 
wider city.  
• A rail station near the core.  
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• Pedestrian and cycle links. 
Pancholi, Yigitcanlar, and Guaralda (2014) conducted a study into contemporary public spaces in urban 
knowledge precincts reflecting on the observations from Brisbane and including Kelvin Grove. The study 
considered the effectiveness of Kelvin Grove Urban Village as one of the knowledge based urban 
developments (KBUD) and knowledge precincts in Brisbane as the ‘spatial nexus’ for the generation and 
dissemination of knowledge in KBUD (Yigitcanlar et al. 2008d). Yigitcanlar and Lönnqvist (2013) summarise the 
KBUD is as a policy that targets the building of a ‘place’ to form perfect climates for not only business but 
people, place, governance, and the integration of all. Thus, these four developmental perspectives establish 
the four main pillars of KBUD—i.e., economy, society, environment, and governance (Yigitcanlar 2014b). The 
study’s analytical framework depended on the two major attributes of place-making: (i) Contextuality (i.e. 
character, scale, climate, and environment), and; (ii) Connectedness (i.e. harder layers as spatial and visual and 
softer ones as socio-cultural). The study found Kelvin Grove to be an effective triple helix model of KBUD.  
Other studies such as Shatu, et. al (2014) considered the sustainable transport elements of KGUV and Foth, 
Gonzalez, and Kraemer (2008) examined the design considerations for community portals are further 
examples of the extensive research undertaken on various aspects of the Kelvin Grove Urban Village. 
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3 METHODOLOGY 
 
3.1 OVERVIEW OF METHODS  
In this research study a mixture of qualitative and quantitative methods was used to explore stakeholder 
engagement in Kelvin Grove Urban Village. The research was structured in two levels; at one level 
participants, have been directly engaged in providing data about their perception and experience in KGUV. 
In parallel, the research has evaluated the effectiveness of participants’ recruitment as a reflection on possible 
communication channels with local communities and stakeholders. 
The main tools used to gather data for the research were: 
 online survey, distributed and advertised to local resident and city dwellers through different 
campaigns and media 
 interviews with key village stakeholders 
 focus group with selected stakeholders representing specific interests in KGUV 
 Mindhive, an online discussion environment targeted to academics, researchers, and policy makers 
 physical installations to engage in a playful way with city users and hard to reach segments of the 
population 
A significant consideration with these methods is the means of communication to promote the survey and 
Mindhive challenge. Emails, newsletters, Facebook, and a letterbox drop of postcards from the Brisbane City 
Council were key to the circulation of the links for the survey and Mindhive. The project and interactions were 
undertaken from July 2016 to October 2016. Ethical clearance was obtained from QUT Ethics and Integrity 
committee.   
3.2 SURVEY  
The online survey was administered through Key-Survey software and emailed out through the following 
channels:  
 PBC  
 QUT Registrar 
 School Newsletter 
 BHC newsletter 
 Mailed out flyer by Brisbane City Council 
 Facebook – KGUV page and further shared through other pages  
 QUT email networks like Urban Informatics, QUT Classifieds, QUT health networks 
 Targeted email to QUT staff in faculty based at KGUV 
 
The survey comprised of 39 questions and focused on the stakeholder community’s response to the planning 
and physical attributes of KGUV. A prize draw of 5 x $100 vouchers was offered and drawn from voluntary 
entrants. (Entry was optional and most respondents chose not to enter the prize draw). 
 
The survey software recorded click-throughs and partial completions as well as the fully complete surveys. 
A total of 132 fully completed surveys were collected and an additional 138 incomplete or partially 
complete. 893 click-throughs were recorded which may demonstrate the number of people followed the link to 
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the survey site. There is no real way of determining why people didn’t complete the survey or exactly how 
many individuals this 893 click throughs represent.  
A copy of the survey questions is attached in the Appendix A. A snapshot from the survey page is shown in 
figure VII. 
 
 
 
3.3 INTERVIEWS AND FOCUS GROUPS 
Five formal interviews were undertaken for the project as well as a significant of informal conversations 
(not recorded) were held around the physical installation. The interviews considered two focus areas: one, 
the village planning and the second, the main methods of communication that stakeholders utilise. 
Additionally, two focus groups were held; the first with 5 resident/stakeholders and the second with three 
BHC residents. The focus groups as well as the formal interviews were audio recorded and transcribed for 
analysis. 
3.4 MINDHIVE 
Mindhive is an online collaboration tool that allows for the presentation of key issues to a selected 
audience and promotes discussion within expert groups. Mindhive is structured in challenges; each 
challenge provides a background of the topic investigated and directly address a theme asking 
participants to articulate on it based on their experience.  
A challenge was developed for the Mindhive community and promoted through QUT networks, urban 
planning networks and then more broadly across Kelvin Grove. The focus of the challenge was on the 
concept of the urban village and its effectiveness as a planning approach for master-planned inner-city 
redevelopments. It specifically referenced Kelvin Grove Urban Village as an example. The questions are 
included in the Appendix B of this report.  
The Mindhive challenge ran over a 14-week period and it was the third most popular challenge in its 
category during the central part of the research. A snapshot of the Mindhive page is shown in Figure VIII. 
 
 
 SNAPSHOT OF SURVEY PAGE 
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The Mindhive challenge report is presented in Appendix B 
 
3.5 PHYSICAL INSTALLATION  
The physical installations were targeted to capture people moving within the village. The installations’ aim 
was to engage passers-by in a playful interaction to capture meaningful insight into KGUV. The 
installations included: 
 The InstaBooth, deployed in late 2015 
 An interactive map board deployed from 1st to 9th September 2016 
The InstaBooth is a portable installation that allows participants to walk through and engage with various 
interactive components including; paper messages, hand drawn comments, the playful ‘snuggle’ allowing 
participant to give Kelvin Grove a hug, audio recorded stories from Kelvin Grove residents, and photos 
displayed through Instagram on iPads. This installation was used to ask what people liked about Kelvin Grove 
and to gather their stories about their interactions with Kelvin Grove Urban Village. The InstaBooth was 
utilized as a student project during QUT’s Project Activate in October 2015 and asked people to share their 
stories, their likes, and dislikes about Kelvin Grove. Located in the walkway under QUT A Block, it captured a 
lot of students and school students passing through to the bus station, as well as also interacting with several 
residents. The installation was advertised at Communify at the time. Students responsible for the deployment 
went along to several the Communify events to talk with residents and Communify visitors about their 
experiences in Kelvin Grove which were used to populate the InstaBooth with audio stories and pictures. 
 
 
 MINDHIVE SCREEN SHOT 
 Photo of InstaBooth in QUT A Block Kelvin Grove 
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 Sharing Corner in the Instabooth 
 “GIVE KELVIN GROVE A HUG” INSTABOOTH SNUGGLE 
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The large map board of KGUV was a simple panel were people could post and share their thoughts in-
particular to address two focus questions: 
 What areas of Kelvin Grove need more love? 
 What aspects of Kelvin Grove make you happy? 
Photos of the installation are shown here illustrating the pin and strings used to link the comments with the 
locations around the village. 
The installations also generated conversations between the participants and the researchers giving further 
feedback on the village and the way that stakeholders like to be involved in the governance of the 
village. 
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 MAP INSTALLATION ON MUSK AVENUE 
 MAP INSTALLATION IN THE VILLAGE CENTRE  
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3.6 LIMITATIONS AND WEAKNESSES  
Limitations for this study included the time-frame of the project, it did not allow longitudinal and in-depth 
exploration of the topics emerged from data collection. Data was drawn from earlier research to inform the 
research.  
 
There was a challenge in the lack of existing co-ordination and communication between the main stakeholders 
in Kelvin Grove Urban Village resulting in complexities in the organisation of some of the phases of the data 
collection  
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4 FINDINGS 
 
4.1 THE SURVEY  
The survey recorded 131 completed surveys and a further 138 with a response rate of 48.7 %. There 
was total of 882 click throughs. The online survey was advertised through Email, Newsletters, Facebook 
and a letterbox drop to the Kelvin Grove area from the BCC.  The following graph shows the number of 
surveys completed by date. Each of the spikes in the number correlates with the release of a mass email. 
The initial spike related to an email release and a Facebook post on July 14th. On the 15th August, there 
was another mass email through networks of members the KGCCA. The mailbox drop occurred in mid to 
late August around the 24th August, although it should be noted that the spike around the 25th of August 
was a combination of Facebook, email and letterbox drop. The last spike in October related to the QUT 
Registrar’s email across the University. 
 
 
 
The next graph highlights the range of different stakeholder groups who undertook the survey. Note the wide 
cross-range of stakeholders. 
 DATES FOR SURVEY RESPONSES 
Mass Emails 
Physical Installation  
Facebook  
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The various qualifications for ‘other’ were noted as: 
 QUT Staff (x6) 
 Visiting for business and using the gym 
 Neighbour 
 Nearby Renter across from the village 
 Wife a HD student, I help as research assistant 
 Music Rehearsals with the QUT Music Society 
 Was once a part of Creative Industry and used to visit the campus often 
 
 GRAPH INDICATING CONNECTION TO THE VILLAGE 
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The most effective means of spreading the word and getting surveys filled in was via email, 65 % of 
responses found out about the survey this way. Facebook was the second most effective way at 16 %. Two 
separate paid advertisements location based were used for the Facebook post resulting in a total of 28 
surveys completed. 
 
 
Like the demographics of the Kelvin Grove it is noted that the survey completions had mostly only had a short-
term connection with the Kelvin Grove with 64.38 % being under five years. 
 
There was a mixture of responses to the question of further businesses and retail in the village although most 
77.7% would like to see more businesses and 82.14% would like to see more retail. 
 HOW DID YOU FIND OUT ABOUT THE SURVEY? 
 HOW LONG HAVE YOU BEEN CONNECTED TO THE VILLAGE? 
 WOULD YOU LIKE TO SEE MORE BUSINESSES IN KGUV?  
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Similarly to the connection to finding the survey the most prefered method of finding out information about the 
village was via email, although the total number of people who left their email address as part of the 
competition (70) was slightly less than the response to this question at 74, which is 42.8%. 
The detailed survey report is attached in Appendix A of this report and shows the responses on the scaled 
questions in more detail. 
4.2 THE FOCUS GROUPS  
The focus groups were an effective way to promote discussion and consideration of the topics. The participants 
influenced each other and could bounce ideas around and qualify their answers. The casual nature of the 
groups meant that people felt included and allowing each person a chance to provide input drew out 
interesting insights from various perspectives.  
The focus group in and of itself allows for the depth of discussion that works through an issue rather than 
supplying a quick single suggestion or only one detail. 
The focus groups included a sample of residents with high interest in changes and issues in the village. In the 
case of the BHC concern was expressed that the participants building might be sold and that would leave 
them without knowing what to do. The recent announcement emphasized the reality of this possibility, with the 
sale one of the BHC buildings. Residents expressed great concern that such a move would leave them with an 
uncertain future. 
Another point brought out by the interview and focus groups was that past issues can linger in people’s minds. 
Unresolved issues cause distrust and cynicism towards authority groups. There is some of this distrust and 
apprehension in the context of KGUV and stakeholders look for results and outcomes from their suggestions 
and interactions with Council, other decision makers in the village.  
 WOULD YOU LIKE TO SEE MORE RETAIL IN KGUV? 
 ONGOING COMMUNICATION PREFERENCES 
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Focus groups also revealed that modern new media approaches to communication are not sufficient to reach 
everyone. Some people simply did not use social media or did not check it enough to guarantee that a 
message would get through that way. What was revealed was that with the wide variety of communication 
channels it is now harder to know where to look for the local community information and there is no single 
source of information.   
4.3 INTERVIEWS 
The interviews were specific to the communication channels of stakeholder groups and revealed that the most 
effective means was email although for Communify the various groups that they ran throughout the week were 
also a very effective way of getting a message out through the community. This was demonstrated in the 
survey result were five respondents specifically identified Communify as their source of finding out about the 
Survey. 
There were a few informal conversations within the village specifically at Communify, where respondents 
indicated that they had strong connections with the community of Kelvin Grove through Communify groups. 
Communify was praised in these conversations for their role in bringing people together and providing places 
for community conversations.  The interviews also revealed that many of the existing networks or Kelvin Grove 
had a larger catchment than just Kelvin Grove. LaBoite for instance drew from most of the Central suburb 
areas of Brisbane and beyond. The property and development boundaries of the KGUV, do not define the 
lived experience of residents and other stakeholders, they move beyond and constantly draw from other 
areas of the city to live, work and play. 
The interviews also revealed that there has been a period where communication between groups has been 
lacking. The relatively new KGCCA has the potential to be a positive step to improve this communication. 
 
4.4 MINDHIVE  
 
Mindhive provided a different new media tool that generated a forum for discussion. Unfortunately capturing 
sufficient attention and interaction to have a robust discussion can be quite challenging. The Mindhive forum is 
geared to problem solving and while the urban village question rated highly within the Mindhive system for 
interaction there were only five active participants and much of the discussion was generated by the research 
team. There were some very meaningful interactions by those who were on the forum.  
The more wicked or tricky the problem the more interest that this sort of forum will generate and in spite of 
being widely advertised across QUT and through urban planning networks the limited interaction was 
disappointing. 
 
4.5 FACEBOOK 
Facebook was not specifically set out as a part of the survey or feedback loop but over time the old 
Facebook site (https://www.facebook.com/kgurbanvillage/?ref=bookmarks ) which was resurrected for the 
research, started to develop its own momentum and was the second most significant means of people finding 
the online survey. Focus group participants and interviewees were also gained through the Facebook 
advertising. The Facebook interactions grew in significance throughout the study and further consideration of 
other social media could be part of future communications. 
Through the interview process it was interesting to note that the times that notices are released to social media 
are very important. Interviews with groups in the village using social media reveal there are optimum times for 
the release of social media advertising and new notices to gain maximum effect.  
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The Facebook site also became a point for small new groups to advertise including a local walking group and 
choir. The site started to become viewed as a point of contact with residents and stakeholders in the area.  
 
 
TABLE 9. SUMMARY OF FACEBOOK POSTS 
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4.6 OBSERVATIONS AND PHYSICAL INSTALLATIONS 
The physical installation was a significant means of communicating with the local community. Given the range 
of literacy levels and the modern overload of emails, as well as the haphazard relationships noted with social 
media, the physical installation provided a tangible way to capture attention of people moving about the 
village. There were several visitors and residents who hadn’t seen the survey but were interested enough to 
add notes to the map. There were also people who wanted to re-enforce and share their comments from the 
survey with a wider audience on the map. The advantage of the physical installation is that the conversation 
could be shared. Observations were made that there was as much reading of the notes as writing.  
The map also worked as a point of interest and people took time to identify their location on the map. The 
smiley faces and hearts caused some minor confusion if people didn’t read the questions posed by each – 
specifically where they thought the heart was for things you loved rather than things that ‘needed love’.  
The map and notes were particularly effective in getting the store owners and workers of the KGUV to 
engage with the research. They would check the board for comments about their own stores and commented 
they were going to go and fill in the online survey. There were several regulars who visited the board to see 
what other people added. This was particularly so for a few shop and restaurant owners who identified 
themselves and then proceeded to read all the posts and comment on each. Some of these opinions were to 
strongly disagree, “no that’s not fair” or be upset with other comments, other times it was followed with a 
strong “yes, yes!” where they agreed or “oh I agree, that’s right”. 
There were three locations used for the physical installation three around the KGUV shopping centre and one 
across the road in Musk avenue between the Kebab shop and the QUT lift. Each of these locations seemed to 
draw their own crowd although the least effective was with Musk Ave location.  
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Kelvin Grove Urban Village – ground floor in front of Woolworths was the most effective although it only 
captures people using the Woolworths store and should therefore be used in conjunction with other locations 
for more comprehensive coverage. 
A total of 120 postings were put onto the board across the four days of the installation, the participants wrote 
most, but in other instances the participant wanted the response written for them, this was particularly relevant 
for the gentleman who explained he couldn’t read or write but he could tell us what were the best things 
about Kelvin Grove. 
 
5 DISCUSSION: REFLECTIONS ON URBAN VILLAGE ASPIRATIONS AND 
MASTERPLAN 
 
5.1 REFLECTION OF GOALS  
There is a strong positive vibe in the Kelvin Grove Urban Village. People tended to be happy with the life 
and opportunities that the Village provides. While the physical aspects of the village are nearing completion it 
was the softer community and communication aspects that were found to need further attention.  
The village tends to focus its service provision on the 30 weeks of term time across the year and residents and 
other stakeholders note the influx of students at these times, the result is a two-part community, the full 
community including additional students and staff in term time and the resident and worker population present 
for the full year.  
There was a strong sense that despite being a creative precinct Kelvin Grove Urban Village still lacks art 
works and cultural features to give it a specific creative knowledge feel. Some responses suggested or stated 
that the village seems to be rather ‘heartless’ – that is without a heart or focus, and seems to lack personality. 
It also became apparent that there was a lack of awareness of the many facilities and groups that were 
available in the village. The high rate of transience in the population could account for this lack of knowledge.  
There were also comments that it lacked the community feel and the diversity while seen in both positive and 
negative light by respondents meant that community did not naturally develop where there are differences. 
Catalysts are required to bring community together. 
The Village was noted to provide a separate space, isolated from the City and the survey feedback 
suggested a peaceful way of life that was enjoyed by many of its stakeholders. In doing this it can also feel 
isolated from the rest of the City and lacks, visibility for businesses to the wider community of the City. The 
balance between this quiet enclave and a well-publicised commercial area needs to be considered and 
weighted for importance and impact.   
Across the various methods of interaction with stakeholders eight themes emerged representing issues, interests, 
or values of the community. There were in general positive and negative comments for each of the themes. 
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The themes that emerged married very well to the objectives of the Masterplan. With the exception of 
communication between groups which came out of prompted questions in interviews and focus groups, the 
themes emerged without specific question prompts rather from the two broad questions 
 What needs more love in Kelvin Grove?  And  
 What makes you feel happy in Kelvin Grove?  
 
The other broad questions in the survey also provided responses that directed the themes. The full list of these 
responses is provided in the appendices and included the broad questions  
 What do you like about Kelvin Grove? 
 What don’t you like about Kelvin Grove? 
 Is there anything that Kelvin Grove is lacking?  
 Any further comments? 
 
5.2 WHAT IT MEANS TO BE A VILLAGE  
While there was a strong feeling that the village was friendly and generally well kept, a question that was 
raised early in stakeholder interviews focused on what the term ‘village’ means and had the Kelvin Grove 
Urban Village lived up to the title. Other people also raised questions about the concept of a ‘village’ as an 
expectation, perception, and reality in the feedback of the survey and installation. Since the concept of the 
urban village was a fundamental part of the original vision reflection on the ‘village’ status and effectiveness 
became the focus of the Mindhive activity. 
The feedback from the stakeholders drew the following points of interest. There seems to be a lack of special 
and unifying signage to give the village feel, signage and wayfinding within the village is lacking. For 
instance, elements like signage were particularly noted along with maps and street furniture.  
This leads to the second point raised about the village feel, the invisible boundaries that exist throughout the 
village like QUT areas. The public versus private spaces and facilities. One of the non-QUT residents 
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questioned “where are we allowed to go” (focus group), a comment relating to 
shared facilities like cafes, food venues, the guild bar, the library, and the like. These 
perceived boundaries create a sense of exclusion from certain places of the village, 
although they don’t present any physical or worded boundaries. 
There was also a perception that the term village should connotate community, with 
comments like “you can call it a village but it ain’t a community’ [focus 
group]. While the survey revealed a balance of comments where people felt it had 
a strong sense of community, it obviously didn’t have that feel for everyone. Another 
comment from a focus group suggested  
 “it’s more that, it’s the transient community and you don’t have that 
establishing the connections and the rituals and the habits and things 
like that” [focus group]. Finding a way to quickly build a sense of community with 
newcomers to the village has not been resolved although the Communify organization 
has been effective in its connecting new immigrants in the community and running 
programs like English classes. The focus groups revealed that not everyone connects 
with Communify or feels invited to participate. Their limited funds mean that they must 
focus on specific, pertinent, and fundable issues. 
There were many positive responses to the village and community feel with comments 
coming out of the survey like, ‘The village has a great vibe and continues to thrive’ [survey]. 
 
5.3 MULTICULTURALISM 
 
The community profile highlighted the diversity and multicultural nature of the Kelvin Grove Urban Village 
community. This was seen in a positive by many of the responses with comments like: “#Love the racial 
diversity; # we are all pink inside” [installation note] and “it’s more diverse than GP! Everyone 
is so friendly and colourful” [survey] as well as, “the multicultural nature of the place is just 
awesome” (installation note) and “A mix cultural environment with high vibrancy” [survey]. 
The Saturday markets were suggested a point of celebrating the multicultural nature of the community and 
comments like: “Recognize what a gem it is. Give it more exposure. Highlight how many farmers 
come and how much organic food there is. Need more people to rave”  
Provision specifically for the cultural needs of the community were also acknowledged, with comments like the 
following in response the question “What places make you feel happy?  - Prayer room at QUT “ 
Observations of large cultural groups gathering in the open park areas and coming into the village on the 
buses to join in with such celebrations, creates a vibrant and diverse activity within the village. Some of the 
feedback asked for more art and cultural elements to be displayed around the village leading to the next 
theme of Arts, Culture, and Entertainment. 
“it’s more that it’s the 
transient community 
and you don’t have 
the establishing, the 
connections, the 
rituals and the habits,  
things like that” 
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TABLE 10. THERE IS AN ACCEPTANCE OF RACIAL, RELIGIOUS, AND LINGUISTIC 
DIVERSITY IN KELVIN GROVE 
“it’s more diverse than GP! Everyone 
is so friendly and colourful” 
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5.4 ARTS, CULTURE, AND ENTERTAINMENT 
It was noted that more entertainment, more arts, and more cultural activities were desired across the range of 
stakeholders. Some for the pleasure of people watching and other stakeholders seeking to participate. 
Suggestions for “Night-time events” and “I want some place for gathering late at night at week 
day”. Other comments included, “We need more entertainment! More people happy! Need more 
different art” and “I would like to see more KGUV community events and a Friday night 
market” [parent of KGSC], another comment noted “Musk Avenue corner used for Public Art – 
show off QUT” this could also apply to the two high schools in the neighbourhood who also have an arts 
focus. 
It was not just night time activities that were sought comments like, “More activities like GP” in the 
Instabooth suggest that students are also looking for a program of events. Other comments focused 
specifically on arts like “We need more art at KG. In the halls. On the street, everywhere it’s so 
boring here” [Instabooth note]. Several other notes on the map also commented on the need for more art 
and culture around the village. That culture was not defined but as a creative precinct the inclusion of public 
art noted as being missed by the community. 
LaBoite was held up as an important element within the community and specifically discussed in both focus 
groups. The first focus group noted: 
“P4 What I’m thinking is LaBoite is a creative industry, is the one hope this place has got 
of not just being a developer’s dream.” [focus group] and  
there is another aspect to LaBoite and that is the volunteers that they have. And I have 
been volunteering there for a while and to the best of my knowledge I’m the only one who 
lives here. … perhaps one way for them to get more local influence is for them to consider 
how to leverage the volunteer work. P2 Yeah? I didn’t know there was a volunteer thing 
 TABLE: THERE IS OPENNESS TO FOREIGNERS IN KELVIN GROVE 
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there and most people I know… LA It seems a pretty obvious thing to do – but I don’t 
think they have any challenge in getting volunteers and that part of the reality, a lot of 
kids do it, a lot of young people do it, because it is part of their degree or .. they are into 
acting or whatever. On one hand, it would deprive those people of that opportunity, 
depending on what the purpose was community engagement is probably a good way for 
LaBoite to reach out.  
 
 
5.5 COMMUNITY FACILITATION  
 
5.5.1  SOCIAL SPACES  
The quality of social spaces received a lot of attention from stakeholders. Some sought places for “more 
community and student interaction” and “community space! Bringing people together where 
people can seat [sic] and enjoy”. Social spaces were requested for all ages from children to older adults 
and retirees. These social spaces take a range of forms from parks with playgrounds, to markets, to 
commercial facilities and sporting venues, the emphasis being the provision of places to meet for a range of 
social activities. 
The markets were a place for social interaction “Saturday morning markets are the best” and 
“everyone loves going to the market on a Saturday morning it seems to be a ritual or habit that 
I think works well.” [focus group].  
 
  THE MARKETS ADD VITALITY TO KELVIN GROVE 
“We need more art at KG” 
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The survey indicated strong support for the markets and agreement that they added vitality to the Village as 
shown in the table above. 
 
Free time activities were shown to be lacking in the survey results. The response to the statement Kelvin Grove 
doesn’t have many free time activities is shown in the table above. More responses agreed that there was a 
lack of activities in the Village at 50% of respondents and a further 28% were neutral. There were also 
multiple calls like ‘There is no Pub!’ [installation note] noting that there are limited places to go for a 
social drink in the evenings. 
 
 
 
Supported by the survey data shown in the table above where respondents indicated that Kelvin Grove does 
not have a dynamic night life, 70% of respondents disagreed and 20% were neutral. 
 KELVIN GROVE DOESN’T HAVE MANY FREE TIME ACTIVITIES 
 KELVIN GROVE HAS A DYNAMIC NIGHT LIFE  
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“At night, it feels dead, more people need to be attracted to the cafes. More bars especially 
since there is a theatre and after the show, there is nowhere to get a drink. More café and bar 
options” [survey]. 
Places for “friends” to gather such as “BBQ in Kundu Park” were also seen as positive spaces around the 
village and places that made people happy. 
The InstaBooth comments also included notes about social learning spaces and while this was most likely 
targeted at the University spaces, the focus groups reinforced the interest in social learning spaces for the 
general population and the idea of hearing about what is going on within the University. 
The community garden is also noted as one of those social community spaces and comments about the garden 
was mixed. Some loved the garden and were very involved through Communify, others had been involved but 
there was some history there and they no longer felt a part of the garden’s community. Others (students) were 
suggesting there should be a garden in the village but were not aware that there was already one, “I’d like to 
see a community garden for growing food” – extend the community garden to students as well. To date the 
community garden hasn’t involved visiting students, this interest suggests that perhaps the inclusion and 
extension of the Community garden so something to consider.  
Whether it is in the gardens or elsewhere there was a call for “More hangout spaces for the 
community” [installation notes]. 
  
5.5.2  COMMUNITY SPIRIT  
Community spirit is a hard notion to quantify and varies greatly from individual to individual. Feedback from 
the stakeholder groups suggested that Kelvin Grove did provide “friendly community for international 
students” and a “Close knit community - Focus on the arts” [survey] and it “Feels like the 
people of the village are all very nice” [survey].  
Part of the community spirit is developed through communication and one of the comments suggested the use 
of  “More of these – Instabooth” [Instabooth note], perhaps a more long-term installation for the 
development of a conversation.  
This sense of community also develops through activities or events like “Farmers market on Saturdays 
makes it feel more like a village and less like a suburb”. The survey results also support a call for 
more community events as shown in the table below. 83 % agreeing with the statement “there should be more 
community events in Kelvin Grove and only 1 % disagreeing. The remaining responses were neutral. 
“More hangout spaces 
for the community” 
 54 
 
 
Ownership of the community was developed in the past through the fundraising efforts of clubs and the 
community gardens. Specifically noted in the focus group  
P3 “Years ago, you know, you would have a park, and you wanted to do something you 
formed a committee and the committee got on and worked, your football club got in and 
worked and you raised the money, but now they form a committee and go to the 
government to get a grant for this … 
P1 The community spirit is not around anymore’ [focus group]. 
This process involved working together to achieve a goal and have a purpose directed at improving the local 
neighbourhood.  
Behavioural changes were another factor deemed to impact on community spirit for instance the practice of 
looking people in the eye and accepted practice in opening doors for others and graciously accepting social 
interaction. From the focus group the following excerpt illustrates this point. 
P1 Another thing, … Australian people as opposed to visitors particularly Asian 
people, they don’t look at you in the eye. There I am standing there with the stick and 
wave to go past cause … I do it as a curtesy and you don’t get any reaction at all. It is 
not a criticism it is not racist it is just a fact that I find strange. They are likely to 
wave at you in the bus, no sorry the car if you wave at them but just say thank-you 
very much.  
P4 But walking, just walking, the interaction looking down there, even if it is crowded, 
people don’t – it is very noticeable to me.  
INT 1 So this is a cultural difference? P1 I think it is a cultural thing but I think it is 
becoming now established amongst Australian born kids INT 2 are you thinking of 
younger people?   
P4 I think there is a change in the process, it’s all ages –  
P4 No all ages I think   
 THERE SHOULD BE MORE COMMUNITY EVENTS IN KELVIN GROVE 
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P1 Kids now from when they are that high (signal with hand) it’s don’t talk to 
strangers”. 
This excerpt also suggests cultural difference in behaviour coming from the diverse mix of people with 
differing expectations of appropriate public social behaviour.  
5.5.3  TRANSIENT POPULATION VS LONGTERM RESIDENTS 
 
The difference between long term and short term residents were noted in the focus groups and interviews, 
although not always in a negative way. The Brisbane Community Housing focus group accepted it with 
nonchalance as a matter of course.  But in the other focus group it was seen to impact on the sense of 
community.  
“A community?  a lot of it is high rental so you have a transient community. So, there is 
not a building of connections that last over time. And then you’ve got the university 
student traffic which is again a transient community ... using the complex I live in, its only 
got about 20% owners if that” [focus group]. 
5.5.4  AWARENESS OF RESOURCES 
 
Even though there is the community garden within Kelvin Grove one comment came back “KG needs an 
urban food growing project” – compared to “what places in KG make you feel happy? The 
Communify garden LOVE IT! Beautiful, all organic. Everyone gets along well together” 
Demonstrating that across the suburb there is a limited awareness of things going on in other places.  
“…community garden, that’s how I first got involved I knew it was there in the park and I 
walked up one day and found out that every Tuesday was gardening day and that is how I met 
probably most of the people that I know apart from my family ...That I have … Anyone else I 
know is probably through the community garden, so …” (focus group) 
The sharing of information about the community is vital to people finding the points of connection as shown in 
the quote above. 
There was also a lack of awareness of what QUT facilities were available to the wider public including the 
Guild bar and the food facilities on QUT campus, the community (including long term community were not sure 
if they could use them. 
Several people commented at the Map installation that they didn’t have a source of information for the 
village or did not know much about the village. This lack of awareness and ready access to the information 
was brought out a significant theme in each of the community interactions or methods used. 
 
5.6 URBAN DESIGN SUPPORT ING OUTDOOR LIVING AND ACTIVATION OF PUBLIC SPACE 
Many of the map posts and survey responses related the urban design and physical features. The survey spent 
a lot of time focusing on the scaling of the urban design features and further work analysing those responses 
will be used to develop research papers from this work. In summary, the following points are noted: 
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 Active transport is used and appreciated within Kelvin Grove although the topography (particularly 
the hills) presented problems for some, specifically the elderly and people with disabilities. 
 There was an identified need for need for well-designed and well-activated activity nodes 
throughout the village but specifically public spaces. More community activities could be run 
throughout the village.  
 There should be integration in design elements across the campus and general village area for a 
continuous and inclusive feel. 
 Lighting and use of the streets in the evening is relevant to residents within the village, encouraging 
more evening social events in public spaces was desired. 
 The creation of a “Roman” styled forum or amphitheatre is a potential way to bring the university 
into the village in a more open and public way. Sharing of activities and knowledge from the 
education entities is transparent to the community and show-cased within the neighbourhood.  
 
 
 
5.6.1  PARKS  
Parks play a significant role in the lifestyle offered in Kelvin Grove, they were enjoyed by residents and visitors as 
well as many suggestions for their improvement being supplied. Emphasis was on their use for children and 
animals. Some of these suggestions included provision for animals like “Spaces for dogs, pets, animals”; 
“Dog park desperately needed”; “More places dog friendly, there is a lot of local dog owners”; 
“The parks need bins and bags for dog poo.”; “Off leash area for dogs”; “More cats”; “More 
dogs”; “Embrace the campus cats – ‘feed me’”. 
Noting that higher density living is not always appropriate for animals and children this comment focused on 
the to provide good quality parks for children and animals.  “people keep dogs in high rise buildings 
 THERE IS A PEACEFUL PACE OF LIFE IN KELVIN GROVE  
“Spaces for dogs, pets, animals” 
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and they bark day and night and they have little children in high rise buildings and there is 
nowhere set aside for them to play so they just make noise which echoes throughout” [survey] 
and “Kids in the park are playing. I love that” [installation note]. 
Natural features like the trees were also positively commented on including the “Parks tall 
trees on Musk Avenue” [installation note] and “Lights, the trees could they put fairy lights 
around them to make these seem more beautiful” [installation note]. It was also noted that a 
number of mature trees had been removed or had fallen in storms, with request to reinstate the missing trees 
and ensure that there are plenty of trees within the village. 
 
5.6.2   SURVEY RESULTS ON PHYSICAL DESIGN 
Various aspects of the physical design of the village were raised in the stakeholder engagement processes. 
Within the survey several questions and ratings related the design features. The ratings for the village are 
shown in the following sequence of charts. For the statement, landscapes are beautiful in Kelvin Grove the 
responses gathered around the neutral range with the most frequent response being mildly agree at 37 %. 
 
 
 
5.7 TRANSPORT AND CONNECTIVITY  
Transport and connectivity are major themes across all stakeholder groups. The most consistently un-solicited 
comment is “More parking spaces!” in various forms and always followed by exclamation marks.  
For residents, connectivity and proximity were highly valued, for example comments like “Proximity to the 
city” [survey] and “It’s closeness to public transport systems and the CBD and major public 
hospitals etc. …” [survey]. There was also positive response to “great public transport”.  
Residents actively used the easy connectivity to the CBD. The village is not self-contained, several interviewees 
and focus groups cited how they or family members moved about the city for various activities, work, and 
shopping.  This was viewed in a positive light and there was not a particular expectation that Kelvin Grove 
needed to be completely self-contained, rather that it provided a nice retreat for work or domicile. 
 LANDSCAPES ARE BEAUTIFUL IN KELVIN GROVE 
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There were Improvements suggested for transport and connectivity specifically:  
 “Improved accessibility for people with disabilities. It’s difficult because of the steep 
hill” 
 “Improved footpaths on school street and top of Tank Street” 
 “Frustrating that the main bus stop is so far away from the village” [survey] 
 Access and safety for pedestrians accessing the City was also noted, with well-defined linkages requested. 
5.8 COMMUNICATION STRATEGY 
 
Communication was a major challenge within the village. While there are some specific networks which have 
email and Facebook contacts the residents are often missed from these networks. Owner occupiers of 
individual homes as opposed the unit complexes are specifically some of that are potentially missed by the 
key networks. This group felt left out of the communication loop, “Nup it might be QUT community but 
that doesn’t really include anybody else” [focus group]. 
“How do you others find out what is going on in the village? … [P3] You don’t! Its, from what I 
see there is nothing going on unless it is QUT” [focus group].  Locals wanted to find out what was 
happening in the village, at QUT and specifically at LaBoite, “the nearby theatre rarely circulates 
information about performances or makes any special pitches to residents” [Survey] 
Mail outs were also found to not be comprehensive. Several focus group participants had not received or 
noticed the Brisbane City Council mail out. Others suggested “I am pretty sure with using postcard 
advertising a lot so people would ditch it in the bin thinking it was junk mail” [focus group]. 
An effective communication strategy is an ongoing challenge. It is also noted that within the Mindhive 
challenge reference to the Project Activate workshop also found that development of a communication 
strategy and facilitator was necessary. “So how to communicate with them, you would have to get 
something that was really, really interesting.”  [focus group] and it was also noted that there was a 
need for community facilitation as there was a ‘lack of community… the lack of community 
engagement programs’ [survey] 
Originally the development included a community facilitation and community development focus with staff and 
a central location. Elements of this role were then taken over by Communify. To some extent Communify has 
continued this role to some degree but their limited funds mean it is in no way comprehensive.    
P1 When we first moved in there was a Hub which was near the 
shopping centre the developers had it going of a Friday morning, … 
there was a group that used to go there and they had computer 
classes and so on. But that I don’t know what happened to whoever 
was running it, but then Communify came in and took over around 
in Blamely Street they took over there … when they opened they 
were more interested in the community, but now, they have got 
their own things they do and that is it. It is not the place it used to 
be at all 
INT1 Tell me a bit about the place it used to be, was it doing things 
to actively communicate with the community and what were those 
things?   
“So how to communicate 
with them, you would 
have to get something 
that was really, really 
interesting.”   
[focus group] 
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P1 They were doing a lot more to communicate with the community 
they seemed to have a lot more things going and all... They had 
meetings every month, not much got done, more to tell you what they 
were going to do, not what you wanted to do,  …Very one-sided so 
more interested in getting something they could get a grant for so 
they could get paid rather than the actual community. … Other 
people and a lot of the deadbeats 
 
Communication tools including physical in-situ were very important. The installations were in some instances the 
only knowledge that people had of the project and the survey. 
It was found that the map element in its playfulness was an attraction. It needed to be entertaining and 
playful to capture attention although it raised the question at what the point does that playfulness undermine 
the seriousness of the questions. Some of the answers where flippant and aimed at humour rather than a 
serious consideration of the strengths and weaknesses of the village. 
The communication strategy was deliberately diverse to focus specific tools for specific groups, although the 
physical installation was found to attract a wide cross section of the community, there were still some groups 
that would not approach the installation and connecting with them through their trusted networks is possibly 
more effective. The importance of using existing groups and networks to spread the word and to make 
interactions was noted specifically as interactions with the survey increase each time it notices of it was release 
via emails or Facebook groups 
Focus groups particularly addressed the issue of communication strategies and noted that there was no 
effective newsletter or newspaper that was the central source of information, they also note that not all 
people were on Internet, and even if they were they would not necessarily rely on it as the source of their 
community information. It was also noted that there was a wide range of literacy levels within the village. 
There was a question within the survey about how people would like to find out about what was happening in 
the village, the most common response was email, this must be considered with reference to the discussion 
above and noted that there are still a significant proportion wanting information via other networks or 
otherwise excluded from news because of lack of an email network. 
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5.9 FOOD AVAILABILITY AND AFFORDABILITY 
The physical installation drew attention particularly to the food options and affordability in the Village. 
Location was a factor in this particularly high level of focus on the issue of food as many responses were 
captured as people were coming to the village for lunch and food was already a focus. Some people on 
reading the board and other comments on food then focused their attention on considering the food options of 
the Village. It should be noted that food also came up in the survey responses which didn’t have this inbuilt 
focus on food locations and options, “the biggest issue is lack of food diversity” [survey]. 
Cheaper food options from the student perspective “Cheaper food the prices are not student’s budget 
compatible” [installation note] while workers and residents were seeking more variety and something a 
little more upmarket “Need Nicer funkier coffee shops – more upmarket” [installation note], “ 
something more upmarket” [installation note] and there was some attention paid to Woolworths as the local 
supermarket “Woolworths aimed at students – not as fresh as it should be” [installation note], 
“Although the markets are great, I would love a green grocer to be located in Kelvin Grove so I 
could buy fresh fruit and veg on other days of the week” [survey]. 
Food was often something that was a positive draw to the Village and it was the reason some ‘visitors’ came 
to the Village in the first place “Carraway pier – the best Calamari in the world! Been going there 
for years” [installation note] 
 
 
The survey response to “there are good restaurants and cafes to spend leisure time” is shown in the table 
above. The general trend was to agree with 64 % agreeing to varying degrees compared to the 23 % who 
disagreed. 
5.10  DENSITY  
The issue of density raised a variety of opinions, some liked the “compact community close to the city” 
[survey] and “The village has a sort of cosiness and it looks really different from any other 
 PREFERRED SOURCES OF KGUV NEWS 
 THERE ARE GOOD RESTAURANTS AND CAFES TO SPEND LEISURE 
TIME 
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inner-city suburbs” [survey]; while others thought that there was “too much high-density housing” 
[survey] and “I don't like all the apartments everywhere- causing them to block out sunlight 
[survey]. Responses where evenly spread between positive and negative aspects of the density. This was 
also apparent in the survey ratings of the buildings and other physical elements of the Village. 
 
 
 
 
Feedback from the survey indicated that people were balanced across the conversation about density. For 
instance, in the question of whether some buildings were excessive in Kelvin Grove 62% ranged between 
mildly disagreeing to mildly agreeing. On the disagreeing side of the table 42% disagreed that the buildings 
were excessive in size compared to 43% who agreed that some buildings were excessive.  
 
5.11  HEALTH AND SAFETY 
 
 The diversity of the community has meant that there are security issues in the village from time to time. The 
interviews reflected on the fact that police say that it is a relatively small minority of people who cause the 
problems and in one of the focus groups it was mentioned that the troublemakers are generally moved on. 
There were several comments that suggested that “sometimes, some dodgy characters hanging around’ [survey]. 
There were also suggestions for more prominent police presence throughout the village for public safety and 
for traffic management as there are frequent traffic infringements and dangerous driving endangering 
pedestrians. 
 Cleanliness in the village was also raised through the survey and reflected on in the ratings. Cleanliness and 
provision of toilet facilities was one of the issues raised in the installation comments. There were also concerns 
about the state of the verges and general street cleanliness after market days. 
 THE SIZE OF SOME BUILDINGS IS EXCESSIVE IN KELVIN GROVE 
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Some of the streets of Kelvin Grove were identified as needing attention and with some delay in managing 
waste and collection of rubbish from the street. The survey rating results indicate that generally people feel 
the streets of Kelvin Grove are clean and tidy. 30% mildly agreeing, 32% agreeing and 11% strongly 
agreeing a total of 73%. 
  
 
 
 STREETS ARE CLEAN AND TIDY 
 YOU FEEL FREE TO BEHAVE AS YOU LIKE IN KELVIN GROVE 
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The survey suggests that getting around Kelvin Grove in the evening is not perceived as risky.  38% of 
responses disagreeing with the statement it is risky to go around Kelvin Grove in the late evening. 22% 
responded as neutral.  
  
 
 
 
 
 IT IS RISKY TO GO AROUND KELVIN GROVE IN THE LATE 
EVENING 
 STREET LIGHTING IS OFTEN INSUFFICIENT 
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Rating for lighting throughout the village covered the full spectrum suggesting there may be differences in 
quality of street lighting in different areas across the village. It is noted that there have been two safety 
audits this year that have actioned specific safety needs of the village, raising the Council and police 
awareness to specific issues. 
 
 
6  CONCLUSIONS AND RECOMMENDATIONS  
 
The study covered a wide range of communication strategies: the online survey, two physical installations, a 
Mindhive challenge, interviews, and focus groups. This range represents the diversity of techniques needed to 
truly meet a broad cross-section of the community. Given that this was a relatively small project it provides a 
sample of the techniques and a good indication of the issues in Kelvin Grove as an urban village and in terms 
of community development.  
What stood out in the study findings was that community development was initially given an intense focus in 
the establishment phase but this has since dropped off as the Village nears completion. The problem with this 
is, that much of the population is transient on a 3 to 5-year period cycles, so communications along with 
community development needs are ongoing. It cannot be assumed that the community once supported can then 
support itself as strategic members can shift and change within a relatively short timeframe. 
To be a healthy diverse community supporting community networks need to be further built and encouraged, 
while this should include the work that Communify does it should also move beyond and involve links with the 
other key community stakeholders like KGPBC, KGCCA, QUT, BCC, BHC and the local Schools.  
 
Eight key recommendations are formulated out of the findings of the report and they include: 
1. The development of a comprehensive Communication Strategy with the support and direction of the 
KGCCA. 
 
a. Establish a coordinator of connections develop projects, programs & initiatives: 
i. Identify needs 
ii. Broker actions and activities 
iii. Create interest and events 
iv. Support projects and direct as required 
v. Communicate broadly across stakeholder groups via web, newsletter, and other 
means 
b. Involve all major stakeholders establishing protocols for communication with their networks 
(particularly for large organisations like QUT, BCC and schools where protocols are part of 
their processes). 
c. Include a social media strategy considering: 
vi. Content 
vii. Maintenance and management 
viii. Timing  
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2. Use of Physical Interactions 
a. Physical installations are one of the best ways to capture a broad cross-section of people 
using the village, it can allow for access to those with low levels of literacy and the range of 
visitors not otherwise identified.   
b. The physical installation should offer something playful but not to the point of frivolity (or 
that is the type of responses that will be returned), it needs to capture attention in some 
way.  
c. There is also no single position that will capture everyone so installations should be 
deployed in multiple locations to interact with a broad audience. 
d. Installations should be manned; conversations with people about their notes can provide 
significant extra depth to understanding what the comments meant, this requires a person to 
staff the installation and interact with the community. 
e. Installations need to be temporary so to create interest every time they are deployed. 
Permanent installations in time lose their appeal and effectiveness in engaging with a broad 
public. 
 
3. Use of Surveys: 
 
a. The Village should be surveyed at regular intervals, but this tool should only be 
implemented in conjunction of other campaigns. There is an overexposure in today’s society 
to data gathering exercises and participants respond better when there is an understanding 
of how their contribution will influence their actual loves and environment. 
b. Surveys can be one of the tools to monitor the Village; it should be considered that not 
everyone will have access to the survey or interest in participating. The structure of the 
survey and its dissemination are important to engage participants, but this tool might not be 
suitable to capture nuances in participants’ points of view. Surveys should be used in 
conjunction with other tools. 
c. With a very diverse community providing alternative Language options and the translating 
of information would be useful. 
 
4. Recommendations for QUT community engagement  
 
a. Open house lectures across a range of subject areas  
b. Continued open days like CreateX and Robots days 
c. Displays of work – research and student work 
d. Community invitations to student productions and viewing 
e. Connection and communication between Village Security and QUT Security 
f. Development of communication protocols between KGCCA and QUT for sharing of 
information to all QUT stakeholders 
 
5. Recommendation for Maintenance and Council Assets 
a. Attention to the everyday upkeep of the village is very important and establishes an 
important feel within the village. There have been several occasions where maintenance is 
specifically mentioned in the feedback as lacking or below standard, for both Council areas 
and the village. 
b. There were also comments suggesting the provision of public toilets in the park areas. 
 
6. Use of Community Activities and Community Owned Public Spaces 
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a. LaBoite theatre can play a role in community building through specific shows, local 
marketing, and involvement of local community.  
b. Potential for more community art projects throughout the village and suburb area, 
specifically in park and streetscape areas 
c. Potential to have local events displaying what is happening in the schools and QUT creative 
industries for the local community, talent events or concerts (could work local community 
invites the local schools to an annual ‘talent’ type event showcasing local talent across 
education bodies/entities). 
 
7. Wayfinding and Signage  
a. It became obvious throughout the study that it is virtually impossible to please everybody, 
many comments have a direct counter comment and in observing people using the physical 
installation not everyone agree nor thought other people’s comments were reasonable. In 
some cases, as discussed in the findings there was a lack of awareness about what was in 
the village and raising awareness or clear signage around the village to make wayfinding 
and legibility of the village stronger would be advised. 
b. Stylised and consistent signage be used across the village with a simple distinction for the 
QUT areas.  
c. A centralised digital bulletin board or electronic message board be included within the 
heart of the village. 
 
8. Further Research and Engagement  
a. Stakeholder engagement is most effective when it is not simply a single event, rather a 
relationship of stakeholders across a community. This needs to be carefully managed and 
balanced to not over survey the community. Developing relationships and community are the 
most effective way to ensure a robust conversation around the village and in interest in the 
daily happening of the village. Now, Communify plays an important role in the 
communication with specific (minority and at need) groups of the village, while QUT 
communicates extensively with its staff and students – however this leaves a significant gap 
and with limited communication to the rest of the community and even between these two. 
b. The KGCCA has vast potential to unify and build communication across the community and 
should be encouraged and supported.  
c. Further research into the significance of the creatives in residence and the interaction 
between the university and local population are two key areas for further investigation 
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D SURVEY RESPONSES 
WHAT DO YOU LIKE ABOUT KGUV AND/OR KELVIN GROVE THE SUBURB? 
Responses 
KGUV: education and creative focus; multicultural inclusivity; mixed socio 
demographic; landscaping; commercial outlets. 
It's very well-connected to everything - bus stations, buses, the city, parks, 
restaurants... etc. 
Easy access to popular restaurants 
the diverse friendly community the village has many facilities and in general is very 
ascetically pleasing i absolutely adore the greenery in an urban space 
Modern, heaps of facilities 
The ease of access 
Really friendly community. Everyone is actually really welcoming and smiling and just 
makes for a positive working/learning environment. Also, I really love the Boys 
Coffee House they're the life of the whole suburb 
The markets (produce) Accessibility via public transport 
Versatile 
The access to shops, restaurants and other places that allow me to do everything I 
need to do without even leaving the KGUV. With QUT, Woolworths, Burger Urge, etc. 
nearby, everything I usually need during the week is available. 
Lots of variations in the stores available, nice combination of an urban environment 
with plenty of nature. 
The modern architecture and atmosphere 
Layout, proximity, sense of being a community. Markets a plus. Keep the old campus 
buildings at all costs - resist the siren call of real estate and the urge to "consolidate" 
further down the hill. Like the way the old buildings in the fashion teaching precinct 
have been utilised. 
pretty area, lots of trees and grass to sit on 
The close proximity of convenience stores and transport stops. 
The access to the supermarket and range of wonderful food shops. 
Access 
all shops are in close proximity, losts of parts and free space 
There's great food, a nice natural environment, and cool people. 
KGUV - convenient parking, nice parks to sit in, decent food retailers KG suburb - 
little bit posh, convenient public transport, close to city/valley 
A majority of services are available a short walk from my home. Additionally it is not 
far to even more services in the CBD and I often walk into town for leisure activities. 
The markets every Saturday 
Close proximity to city, positive community vibe 
Close proximity to shops, food, pharmacy etc, LOVE the farmers markets, lots of 
green spaces, inner city living 
Woolies, the coffee shops, the markets 
Close to city, colonial houses, near parks and bikeways 
The shops, the diversity. 
- The student culture - The convenience of shops/services - Modern environment - 
Close knit community - Focus on the arts 
Location 
Community Spirit, Diverse Community 
The pool in QUT. The theatre in Musk Ave. Carraway Pier has the best fish and chips. 
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Compact facilities, close to city, close to my work, medical facilities, market on 
Saturday 
Proximity to city 
Very Close to City and public transport 
Easy access to everything 
Diversity Integration with and proximity of QUT Amenity Central position 
Great vision in the original master plan about both social and environmental 
sustainability 
Relaxed feel, easy parking, range of services and shops, weekend markets 
The village has a sort of coziness and it looks really different from any other inner-
city suburbs. I like the mix of functions and vibe when the semester is on and the 
village is plenty of students. 
The mix of people and access to students and staff in QUT 
Proximity to city Public Transport 
Close to family as I am old and need their assistance. Don't have to leave because 
everything is here for my needs. But also, it is located close the city. Great bus & 
train services. Convenient to health facilities even as far as Newmarket Road. 
It has a good vibe with the various demographics 
Village atmosphere, great food, creative focus 
I like the mix of people 
I like that it's central. 
A great place to work. 
Access to everything I need. 
Close to the city; The markets; Grocery store cafes 
its close for work it has a diverse community the uni is great and the students plus 
the new CI building is excellent. lots of potential but it does not feel like a place you 
would make an effort to visit unless you had too 
Quiet, compact. 
close to city. shopping village 
How close it is to food, Woolworths, amenities, etc. It's a lovely neighbourhood to 
walk my dogs in. It's close to the city and public transport. It's a great investment 
suburb. 
Close to the CBD. Good public transport. Modern good quality low maintenance 
buildings. Education industry is a valuable, long term, high export earning business, 
low polluting and sustainable. 
The closeness of everything to core services and to the Brisbane CBD. The green 
spaces and cultural vibe are also great. The village has a great vibe and continues to 
thrive. 
I like how KGUV has retained the green space of parks around. 
I like KGUV because it has just about everything you need to live in the suburb 
without having to use a car. Also there is close public transport and you can walk to 
the city, parks etc. I also like the community feel with the mix of students, families 
and also many nationalities. 
The vibe during the day is exciting, the multicultural aspect is excellent. It quite 
connected to the city with the free QUT bus. 
Easy to walk to everything, pretty nice atmosphere. 
Hills for exercise Handy shops Available work 
The markets 
Proximity to the city. Suits our lifestyle - fresh produce from the markets, great 
range of shops, quiet leafy suburb. Friendly neighbourhood. Diversity. 
Options for food, community centre and woolworths 
It's clean. Close to the city 
Green. Villiage like. 
That it is close to the city, but quiet compared to the Valley and West End. 
I like the convenience of it. I can grocery shop, get coffee, get on the bus to 
Garden's Point campus or the city and study in the library on the KG campus. It just 
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fits in well with my life and the lack of time I have to do everything. Overall, I very 
much enjoy KGUV and the look and feel of it. 
Access to numerous services 
I like that it is close to the city and there are plenty of cafes and restaurants within 
the community. Plus the gold course is really nice. 
Convenient grocery shopping,access to optometry & podiatry care, improved bus 
services and Saturday markets. 
The markets 
Most things that I need are easily accessible as they are in the village or a short bus 
ride away. The suburb is usually very safe and community minded. 
Everything I need is close by. 
Woolies & Selection of stores 
Diversity variety range of services 
Availability of Shops 
The proximity of the shops and parks 
Great cafes, and supermarket 
food shops, the supermarket 
it is close to work at QUT and has supermarket and eating out and the markets 
Takeaway shops, Woolworths, vibrant particularly when student are on campus. 
Excellent markets on a Saturday. 
The Menagerie coffee shop; convenience for necessities and social 
before/during/after work; lovely markets 
shops and cafes are local and easy to access 
Convenience and range of facilities 
Walking distance to shops, cafes, chemist. Proximity to the city. Walking distance 
from home to work. 
Very convenient, feels like a community, lots of facilities, lots of trees, people that 
work in the shops and at QUT are always nice. Close to the city, very good public 
transport, close to the hospital. 
Food outlets, gardens and leafy streets 
Good coffee shops/restaurants. Market. QML Laboratory. Woolworths and good 
butcher. 
It's average, there's nothing particularly interesting that makes me like it. -Except 
Danny Boys, I like their sandwiches. 
Got some good cafes. QUT campus is nice in places. 
I like the location of KGUV, the community garden, the diverse mix of people, some 
of the facilities and the reduction of feral cats. 
it's close to the city, and the variety of food options. 
Mix of people and places. Feel of community as walk around 
It is compact and has a real 'village' feel. 
It reminds me of Europe in the evening with a lot of people walking around. 
Facilities - some great food outlets. Markets Close to the city 
Plenty of variety in terms of food and services (chemist, pathology, etc) 
clean and lively 
woolworths 
Very leafy Good amenities 
Woolworths near work 
Easy to access from my office, good variety. 
Friendly / multicultural 
The proximity of the shops to work is good. 
Variety of cafes and restaurants for people working in the local area 
diversity of food and coffee retailed shops 
Love the shops especially Woolworths 
I like the closeness and central location of the KGUV shops and their food variety. 
Pretty compact. 
lots of variety in the area with a community feel and lots of young people 
 75 
Convenience, safety, views, lots of little parks and green areas 
The variety of cafes / food outlets / shops etc and the village feel. 
cafes and food 
Accessibility, trees, cultural vibe 
THE RANGE OF EATERIES AND WOOLLIES 
How safe it is 
Very convenient and have all I want including the supermarket 
Local, convenient, I like having a variety of stores but also like the feeling of being 
outdoors and walking down the streets rather than through a shopping center. 
KGUV now means that it is possible to duck into a shop, go somewhere other than 
the student union for food, and not have to take an 1.5 lunch break to do so. Kelvin 
Grove as a work location is convenient for me (I live in another inner north-side 
suburb) as it's close and I don't have to travel all the way to town 
Eateries, coffee shops 
Atmosphere Exceptional variety of food outlets 
A mix cultural environment with high vibrancy 
shopping, shuttle to QUT Gardens Point campus, school, near to CBD, market on 
Saturdays 
Nice environment, Nice buildings and easy access 
The availability of all amenities just at the doorstep makes it such a convenient area 
to live in. Additionally, proximity to city, Woolworths, restaurants and cafes with local 
Saturday markets is very attractive and something not readily available in other 
suburbs. 
The village concept with everything in walking distance 
Convenience 
Walkable community - can walk to school (daughter in Prep). Can walk to busway as 
work in the City. Can walk home from City. Markets on Sat. Can walk to shops. We 
moved here in Jan 2016 cause it is walkable community. 
Good view, safety, convenience for living 
Convenience - shops and restaurants close by. Social environment 
Nearer to the city than you first think 
Good transport links. Services are good. 
The trees and greenery, borrowed landscape from the golf course, proximity to the 
city. The mix of food outlets. The university and its facilities, library, walkways, trees, 
points of interest to walk through. The busway is fabulous if travelling to where you 
can get by public transport. 
Contrary to most areas in the inner city, low levels of noise from traffic, which is nice 
for pedestrians – I enjoy walking there to go about my business (lunch, groceries, 
etc.). It's one of the few areas where I can go groceries shopping easily without 
needing a car (I don't own a car) since there's good public transport + the QUT 
shuttle bus. 
It is somewhat possible to get a car park! The Markets and the Menagerie (good 
coffee, but I wish they sold food). The golf course nearby - I like to go for walks 
there. I love how many parks there are. I feel safe there at night (except for walking 
through the big park out the front of the village on KG road. 
the supermarket and eateries (Dil Campo, sandwich shop) 
Variety and close proximity of places to eat and catch up with friends. The weekend 
markets are also great. 
Walkability, groceries 
Nothing 
Community feel Convenience Markets 
Proximity to the city, that it's on the bike track and busway, that it has Victoria Park 
and the uni and markets, so exercise and green space and fruit and veg space and 
education space. 
I enjoy having a Woolies on campus and all of the diverse places to eat. Lovely 
atmosphere, very pleasant. Enjoy being close to a gym as well. 
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It looks and feels like an academic centre 
The village atmosphere and living close to the city. 
It's compact and walkable and the local families run into each other regularly. 
I like that the cluster of eateries and cafes, in addition to the supermarket, 
pharmacy, bottle shop, post office, and public transport (both Translink buses and 
the inter-campus shuttle) are all in walking distance. Additionally, the park and other 
green spaces are always buzzing with activity. I also particularly love having the 
Saturday morning market in the Village at my disposal. 
Nothing particular, I have to study at QUT. 
proximity to city 
Compact community close to the city 
I like the variety that is contained within the village - I don't feel like I have to go out 
of the village to do the everyday tasks I need to do! 
Proximity to uni, and shops 
Vibrant 
People are friendly, shops are nice, undercover walkways, zebra crossings, blood van 
Public Transport options. Shopping options. Cafe options. 
Amenities - restaurants, Woolworths, chemist, HealthStream, etc 
The parks and shady places 
I love the village feel about it. I love how everything is available and would love to 
live here. I love the businesses, the students and the mix of people that interact 
here. 
Array of food shops. supermarket. Markets. health services (QUT clinics, gym. pool 
etc) 
Its closeness to the public transport systems and the CBD and major public hospitals 
etc 
cafes markets pool everything in one area playgrounds 
choice of food outlets CI buildings and theatre, gallery etc that the campus is spread 
over the commercial area 
Amount of public transport. Green areas. The markets. 
Variety of shops, accessible, fairly clean 
accessibility variety of facilities 
Multicultural; a vast range of businesses, shops, cafes etc. 
Proximity to CBD 
I like how the Kelvin Grove Urban Village is integrated within the QUT campus there 
and how easy it is to get between there and the city via the Inner Northern Busway. 
Shops, unlike at most universities 
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WHAT DON'T YOU LIKE ABOUT KGUV OR KELVIN GROVE THE SUBURB? 
 
Responses 
Lack of parking 
The Kelvin Grove State College students. They're rude, loud, obnoxious, and 
disruptive. 
Far too much smoking 
I really don’t know? maybe some areas may need an update as it stands out of the 
rest in a not so nice way 
no newsagent 
The community 
The construction is a bit of an eyesore at the moment but that can't be helped, the 
new facilities will be well worth it 
High-concentration of smokers and smoking in public places (even since the 
adoption of QUT's Breathe Easy policy. 
I can't really think of anything I don't like at the moment. 
food wise, there isn't a lot of options that are affordable for students. needs more 
diversity in what is available. There also is no retail, if the space was bigger then I 
think more shops should be included. Also the space where the butchers is, is dark 
and horrible to walk by. the smell of meat makes it hard to walk through and its 
dimly lit. the space could be better used with greater lighting and shops with more 
interest other than the butcher and the hairdressers. 
Sometimes it gets too busy for the small streets to contain 
Parking can be very fraught after 6:30, mornings. Risks being swamped by high-rise 
apartments. 
roads are confusing, street names are not well marked 
The lack of familiarity as a community/events held that include the whole village. 
Despite the closeness of the transportation stops, there are many delays and lack of 
urgency to them in supporting the number of individuals intended to travel around 
the city 
The slow transport and the lack of art in a community that has many creative 
industries. 
Parking 
There's not quite as much variation in restaurant as I would like, but I really don't 
think it's that much of an issue. 
KGUV - the toilets are always really hot, smelly and gross. The Woolworths needs a 
revamp ASAP. Could have another bar/larger bar. KG suburb - hilly at times, Moy St 
is too wide. 
I think some footpaths could be improved, and school traffic can be average. 
The Woolworths in the village is too small 
no recycling bins in KGUV 
The traffic lights at the main intersection 
Too many students parking on the street 
The parking. 
Maybe the hill 
The terrain 
Rent is too expensive. 
The BCC almost ignores the entire complex in terms of maintaining verges and 
cleaning the pavements. 
Key health and other services are NOT local or accessible. The inflated shopping 
centre prices do not encourage local shopping. 
too many people renting need more owner occupiers 
Student accommodation noise. Lack of parking due to students using most of it. 
Birds noises. Lack of a proper post office. 
Retail only catering for students X weeks of the year 
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turned into yet another suburb that lost the great ideas of the master plan 
Musk Avenue is quite vibrant, but as soon as you leave it the surrounding areas are 
quite dry and dead. 
Un developed potential to have lots of interaction between creating students who 
should be preparing for the real world and the real world of KG urban village 
residents. 
Limited number of higher end restaurants 
Name is wrong. Not a community. Not an adequate shopping centre. 
The limited parking 
Lack of parking, more. Green space, tall buildings 
parking is an issue. be good to have more dining opportunities for the evening - not 
fast food style 
The area feels like it doesn't have much on and kind of has a feel like it is sterile. 
Feels like a ghost town most of the time. Not enough shops or cultural things. Could 
be a good area to have a lot of independent businesses. There's also lots of 
developments going on which kind of makes the area feel very sterile as all the 
buildings have the same kind of feel. There's like no character in the area. 
A terrible place to find parking which dissuades me from visiting more often. 
Lack of parking. 
Everything is closed on Sundays 
very quiet not really many great places to eat or have a drink or retail just services 
the community but doesn't aspire to much more than that it’s pretty ugly actually - 
the village sign on KG Road is terrible, its very tricky to get into our building now 
they have blocked that part of Musk avenue 
Very quiet and desolate after 5pm/on weekends. 
It can be very noisy with quite a lot of roadworks and construction. There's a park 
outside our apartment block and children play very loudly there until about 10pm 
most nights. 
That it seems to be expanding in a way that is inconsistent with the original design 
intent with developers building bigger buildings. Lots of the green space appears to 
being lost and its uncertain now how much more will be approved for building. 
Greenary is great also. 
How the heritage listed student accom at the top of Musk Ave has been left looking 
neglected. The hill up Musk Ave and the fact that the shuttle bus on its return to KG 
campus from GP campus doesn't drop off and pick up passengers at the bottom of 
the hill... yet it does so in the opposite direction. 
There is really nothing I don't like. 
At night is feels dead, more people need to be attracted to the cafes. More bars, 
especially since there is a theatre and after the show, there is nowhere to get a 
drink. More cafe and bar options. The parking is terrible. 
Parking (bit obvious) 
No newsagent 
No bars other than 1, small Asian shops that serve little purpose. 
Lack of variety in shops. Some restaurants tend to be expensive. 
The disrespect shown by QUT staff and students illegally parking on private property 
(visitors car parking for unit complexes). Kerb-side gardens being destroyed by the 
markets. 
I strongly dislike that my apartment building does not have parking spots for 
residents. Following this, I also find it extremely inconvenient that there a very 
limited number of Resident Permit parks on the streets in Kelvin Grove I.e. Blamey, 
Victoria Park, Musk as during the day these parks are usually taken by people not 
living in the area and it often means I have to loop around for 20 minutes just to 
park my car. 
Can get very busy 
I don't like all the apartments everywhere- causing them to block out sunlight. 
No local doctor. No newsagent. 
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The students having parties every weekend, lack of shops. Bus stops are so far 
away. 
As everything is so close, there is often a lot of noise from construction, store 
deliveries, the emptying of resident bins every day, traffic, as well as other 
residents. 
Parking 
Faux community typical of developments such as this. EG Nowhere non-business to 
sit and have lunch. 
nothing much - carpark for woolies is horrid 
PARKING 
the supermarket closes too early on the weekends 
constant construction work 
busy road, difficult parking 
no specialty shops 
Hawkers/charity people on the street. Lack of parking. 
Traffic, apartment prices 
not a great sense of vibrancy 
Parking 
The clash between cars and pedestrians at crossings other than the lights - can be 
dangerous when cars are driving fast or there isn't clarity on who should be giving 
way. 
Could be more variety of shops. Woolworths isn't big enough, needs more choice. 
Another supermarket would be good. Lots of dogs, so there is a need for dog toilet 
bags and bins in all the parks. 
No newsagent. Nothing a little up market. No decent gift shops. 
There's nothing I particularly dislike. 
Restricted transport. Parking is terrible. Village is soulless. Too much high-density 
housing. 
The lack of community, inconsiderate and unnecessary construction work, lack of 
free parking, the lack of community engagement programs, the rubbish and 
cigarette butt issues in the parks and the lack of facilities in the parks and green 
space. 
so quiet at nighttime...boring 
Traffic and parking 
It really doesn't cater to the parking requirements of the area (the cost of the car 
park under Woollies is cost prohibitive). 
all fast food 
Housing Commission Units 
The hill is a big deterrent to visit. I also find if I pop down to the village for a drink 
after work, all of the food stores close quite early. 
very less eating places, most of the food places are not exiting. Very few banking 
options 
the marketer stopping you when you are going into the village 
Very little parking 
Food choices 
Can start to feel unsafe after dark (KG suburb, not so much KGUV) 
I'm not sure what the vision is for the village. It is an eclectic collection of uni 
students, residents (very multicultural) and professional staff. 
Not much in the way of diversity for cafes and restaurants. The public transport isn't 
great aside from buses going through QUT station - the others are unreliable and 
harder to get to/less bus stops. 
not very friendly if you want to get here by cycling 
Parking meters 
The location of the zebra crossing. It's in the wrong location, should have been 
across Musk Avenue (and remove two car parks). Now it's out of the way so people 
crossing between 44 Musk Avenue and Subway just walk across Musk Ave. If they 
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use the zebra crossing, you have to walk much further up and then cross Carraway 
Street (where there is no safe crossing) anyway. 
A lot of hills. 
Some unit blocks seem like community housing and a bit rough 
The village atmosphere is quite sterile because all the new buildings and shops are 
the same concrete blocks. There are trees planted etc. but there is no typical 
Qld/Brisbane feel. 
The number of apartment buildings - creates a wind tunnel with little sunlight. 
really, really, really limited parking options 
No good pubs. There's Room 60 but it's small 
AVAILABILITY OF PARKING 
Nothing 
Parking is impossible sometimes. And I sometimes get confuse with the streets and 
end up at the uni! 
I can't think of anything, except it can get quite busy during university semester 
PARKING and lack of good transport directly to the centre. 
Too little public parking 
Limited knowledge-based private businesses 
Wools should be bigger. 
I don't feel secure at night. It doesn't have enough light at night. 
Lack of open green spaces close by, walking/cycling tracks, and walkability is a big 
issue due to the high slopes. Its quite difficult to shop and then carry the things 
back home with these unprecedented slopes. Another issue is the comparatively 
higher rent. Considering what we pay, not satisfied with the current availability of 
options. Additionally, the unavailability of three-bedroom apartments or any other 
housing options makes it very difficult to stay here after the expansion of family and 
needs. 
Only one supermarket so we do not have an alternative shop 
Difficulty parking 
the beggars asking for money for this and that foundation, (not the big issue) 
Need more parks and playgrounds. Hard to ride bikes due to steep topography. 
School seems a bit transient possibly due to the proximity to the university and/or 
large number of units. 
Up and down the hill 
It seems very 'man made' and fake 
Traffic and associated traffic noise. Parking. 
The food outlets are very university-centric in their opening hours (with just a 
couple of exceptions).There is nowhere near enough parking capacity. There is no 
way any more buildings should be allowed to build without at least a car park for 
every unit and preferably two car spaces per unit. Otherwise is just ridiculous. Much 
as I love the markets here there is no point coming, unless very early, as there will 
be no where to park. The traffic needs to be slowed down considerably. It is too 
small a space for the amount of traffic to be full speed. If fortitude valley has to be 
40k then KGUV should be at least down to 40k and preferably 20k and properly 
enforced. Even at the shared zone, cars do not slow down a lot of the time as it is 
never policed. The heritage accommodation buildings at the top of Musk Avenue 
should be required to be maintained and renovated as a heritage site. There is no 
point protecting buildings and then allowing the owners to let them decay away. The 
government needs to have some backbone and enforce upkeep of these significant 
heritage architecture examples. This is something a community could lobby. The 
transient nature of the main population (students) is a problem for long-term 
upkeep and maintenance of the village as a livable space. Most residents have no 
long-term interest in the amenity of the village which is a problem for ongoing 
investment of time in keeping the village aesthetically maintained and 
improved...gardens, parks verges. 
If it were up to me, I'd do away with motorised traffic altogether within the KGUV. I 
also really dislike Kelvin Grove Road as a pedestrian: it's very noisy which makes 
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walking there unpleasant, it's crowded and therefore too unsafe for cyclists, and its 
traffic lights make pedestrians to wait forever. It clearly prioritises motorised traffic, 
like most areas in Brisbane, which makes me want to spend as much time as 
possible at home or at work rather than outside. 
I hate the traffic around the village. The crossing near the bus stop on Musk Ave is 
the worst. I am always nearly getting hit by cars. There is a lot of bad driving in that 
area, nobody follows the speed limit. I wish there were more study friendly places to 
visit. I love the idea of sitting in a coffee shop or near the park to study, but the 
area is quite noisy and the coffee shops don't have the best seating. I wish the 
markets had more organic produce. The Woolworths there is quite expensive. The 
area doesn't have a homely or cultured feel, except on market days. There is a lot of 
noisy construction there at the moment, so I tend to avoid the area lately. 
busy roads, hill to get back up to campus 
How crowded it is during semester. There are also sometimes a few shady/creepy 
people hanging around. 
Food choices, price, no all night shops 
It is heartless, anonymous, it does not induce to people to create a community. 
Students rush to classes and leave. It is not a real university campus, and it is not a 
suburb. Actually, it is as anonymous as any other Brisbane suburb. 
Not enough parkland (esp. for children) Too much litter 
The poorly planned apartments that are dominating the KGUV (e.g. with few 
windows, they will be reliant on air-conditioners) and the lack of vibrancy in the 
KGUV. The food shops, in particular, are looking really sad and are not ones I'd 
frequent. 
Can be a bit sterile, the parking is an issue as well as the size (being very spread 
out). 
The lack of diversity in the resident businesses - why are almost all the shops chain-
stores or franchises? 
Nothing actually comes to mind. 
The underground parking meter at KGUV is rigged (for retail visitors). The time on 
the ticket is actually 10 minutes behind, so if you're looking at parking for 2 hours 
you get only an hour and 50 minutes. 
hilly 
topography 
The constant construction in different areas can some times be disruptive. 
Not a great deal of variety in shops - mostly all takeaway food 
Too many apartments; not enough parking. 
people smoking 
Hmmm... That's hard. Nothing comes to mind. 
Lack of parking, busway stop is convenient for the main KG campus but not for most 
of the KGUV area. 
The people from the low income public housing building. The police coming to deal 
with them. Naked men on balconies, swearing, drinking, throwing rubbish on the 
street. being asked for money and harrassed walking down the street. There are not 
enough places to sit in the shade. 
It's frustrating that the main bus stop is so far away from the village. Light rail 
would be fantastic :-) I know it's unrealistic, but a light rail service would be so nice. 
Connectivity with southern transit services is difficult and annoying. A trip after 7pm 
to get to Daisy Hill takes approx. 2 hours while an uber ride takes approx 26 mins. 
Need more fashion retail 
That people keep dogs in high-rise buildings and they bark day and night and they 
have little children in high-rise buildings and there is nowhere set aside for them to 
play so they just make noise which echos throughout. 
sometimes, some 'dodgy' characters hanging about 
parking, this is expensive and stressful 
The woolies often runs out of milk for some reason. 
Parking is a bit difficult 
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Not a great deal of parking 
Woolworths - needs a refurbishment! 
The hill. And every thing is too far spread apart. The KGUV does lack some cheap 
food outlets though and the Woolworths Supermarket lacks a full bakery section. 
Expensive. 
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IS THERE ANYTHING THE KGUV IS LACKING? 
 
 
Responses 
Independent fruit/local produce outlet. High capacity parking facility. 
I honestly can’t say? 
No 
Clothing shops 
Toilets that aren't underground 
Not really, at least right now. 
lights, the trees could have fairy lights wrapped around them to make the scenery 
more beautiful. this has been commonly done amongst many other urban villages. 
Guzman y Gomez, McDonalds 
No, save see 9 above. 
retail 
Creative community events and public displays of the creative industries 
throughout the village. 
Public Art. 
Financial institutions, newsagent 
No 
The community spirit could be fostered a little more if there was a street party or 
festival of cultures. A water fountain for dogs! 
Nothing comes to mind 
Vets, General Practitioners 
A newsagency 
A Doctors surgery. A book store. A newsagent/post office. 
Options for dining that aren't. Geared toward Uni students 
Nothing important 
Mail Container. 
It’s a great place to visit as it’s a hub. I love the theatre there. brilliant. I also miss 
the big art works on the side of the building as you drive past! 
No 
PARKING 
Doctors, Newsagent 
Car parks for my visitors. A proper post office and not a tiny one in the Uni that 
can't store much and have to travel kgdc to collect my parcels. 
a 'heart' 
more community and culture rather than the current focus on commerce 
The village is meant to be the heart of a creative community, but there are no arts 
shops or retails to cater for artistic pursuits, for example music instruments shops. 
Free events where design and music and dance and other students show case their 
work to the public and run interactive workshops/activities where local residents 
can join in and learn IE free dance sessions, free theatre sports, free open mik 
sessions ect 
Delicatessen Newsagent 
Variety of retail. Adequate attention to traffic calming. 
More quality restaurants 
Parking isn't great. 
Fashion retail options & a decent dining/bar option. 
A post office and newsagent. 
Quite a few double ups eg. 3 hairdressers/barber, sushi train is expensive, too 
many chain restaurants would be nice to have more local business 
only the menagerie as a good bar 
A Boost Juice . . . 
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Quality restaurant and bar. 
Newsagent 
A 24 hour gym. A dog park. 
Better sporting facilities at affordable pricing would be good. 
A public toilet.Yes, there is the toilet in the shops. Or a map of toilets in the 
precinct that visitors to the area can easily access as I am sure a lot are not 
known, even to residents. It would be good if Blamey St was included into the 
university's wifi network and thus the street included into the uni's security app 
safezone. 
i would like to see a news agency, and perhaps a few more restaurants rather than 
fast food places. 
More bars, a place to get a drink after work. 
A railway connection. If future city planning were to include light rail or a subway, 
it would be great if it could connect to the KGUV. The markets are fantastic but 
they seem to be dying - not profitable enough for stall holders so there needs to 
be more community support. There is a lack of a KG community - there is the 
school, uni and lots of new residents but nothing to bring everyone together to 
make them proud of where they live. 
Bars 
Inexpensive street food stalls form around the world would be great and offer a 
real village atmosphere. A variety in shops offering different and unique things 
would be great. 
Continuation of the master plan and general upkeep. Timber seats on the footpath 
badly need repair. Maps on PBC owned signage are badly out of date. Particularly 
bus information. 
A Coles supermarket and a cinema. But they're a such minor details 
Clothing and shoe stores 
Food places, coffee shops that open late, Coles! 
There is no access to bulk billed health care for people other than QUT students. 
Always a lot of rubbish and cigarette butts around, bins in common areas are not 
emptied regularly enough nor are there enough of them. 
A pub would be good. Can be a bit of a ghost town at night. 
True public space 
Banking Facilities News Agency 
More food option 
Newsagent and post office 
shops other than food outlets, places to sit and relax under cover 
Retail and a better supermarket 
A restaurant (other than Sago. More diversity in takeaway options. 
Indian food. 
yes: anything open after 9pm, also a newsagent 
Nothing I can think of. 
Fresh produces outlets or a week day farmers market 
A newsagent, a decent gift shop, restaurant that is a little up market. 
Like many other suburbs in Brisbane, KGUV lacks a vibrant life. Everything about it 
seems to be ephemeral. Perhaps the village is too new and overplanned, there's 
no room for civic improvisation. 
A heart, a vibe, a soul. Population feels transient. 
Refer to comments in the Don't like section. 
night life, innovative 'get-together' places where residents, students & workers can 
cooperate and find solutions to specific issues. 
News agency 
Yes – it’s a very 'day oriented' village. There is not as many evening options with 
many shops closing in the evening. 
Parking 
more businesses and shops 
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movies entertainment 
Bank facilities Gift shop Fruit & vegetable store 
It could use a bigger bar. 
More outdoor spaces 
Atmosphere. Definitely any kind of atmosphere that would make you want to live 
here. 
Newsagent, Clothing shops, variety shop like KMart, Big W 
better ways for cycling 
Newsagent, cafes that stay open later in afternoon 
Newsagent perhaps. 
No 
Newsagent, banks 
more parking 
a pub ;) 
SHOPS FOR SHOPPING NOT JUST FOOD. BE GREAT TO HAVE QUEENSLAND 
TRANSPORT OFFICE OR POST OFFICE FOR THOSE THAT DON'T HAVE TIME TO GO 
LOCAL SUBURBS. 
More variety in casual dining (not fast food) 
services, and a better pedestrian/cycle route into town 
A good gym - Healthstream is terrible. 
Bank and/or Credit Union Good clothing/shoe/bag retail store Mobile 
phone/Internet store 
Competitive sportive activities that would bring ore people to the village 
A very good supermarket. I normally use Coles at New Farm. 
Larger housing options Open and green spaces Walking/cycling tracks 
Entertainment other than restaurants 
Newsagent 
News Agent 
Library Newsagent 
Not enough parking! 
No 
Cinema, BCC branch library, police beat, central parking facility, community 
garden spaces, large open lawn picnic areas for families. The park on Kelvin Grove 
road is too open and noisy and close to the road for weekend family use, and there 
needs to be more than just the one large park. 
A place to study and relax with a good coffee or sandwich, for a few hours. ^0^ It 
feels like you have to be in and out of all the shops very quickly. The village isn't 
really a place I would "hang out" in for hours, just short visits. 
banks, cinema, juice bar, healthy café selling delicious vegetarian options 
A full sized supermarket that is properly stocked and not ridiculously overpriced 
(every aspect about the Woolworths at KGUV is awful - it is the WORST woolies in 
Brisbane). 
More variety in food stores 
Yes, humanity, tradition. It looks like a badly concerted in vitro experiment by QLD 
government and QUT. After all, it is not Oxford, where Colleges are mixed with the 
rest of town. 
Park, exercise and play areas. Pedestrian bridge (similar to Boys' Grammar) 
linking KGUV to Roma St Parklands and CBD 
A sense of community or a bustle of a place you'd want to be around. 
after hours entertainment and a variety of sporting opportunities. 
There doesn't seem to be much to keep students in the village - very little student 
life. 
I can't think of anything that I personally find to be lacking. But, I think the Village 
could maybe do with a little bar for the evenings. 
NA 
sense of community, has a transient feel 
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Not sure what you are specifically looking for with this question. It would depend 
on your perspective, eg student, resident etc. 
Pop up stalls and shops would be an interesting integration, or more night time 
activities /festivals - the markets on the weekend have seemed to get smaller? 
enough bins for all of the QUT and Red Cross workers to put their cigarettes in. 
There are a lot of butts around. 
A decent dry cleaner. More ATM (re: bank) options. 
Parking 
More seating. there are a lot of students around and there is not enough seating 
that is not attached to a business. Get rid of all the feral cats and kittens. 
Connectivity with southern transit services (but that's a city council/state issue). 
fashion retail 
Areas for children to play, and for dog owners to walk them for toileting reasons 
without shitting all over the parks where people sit. Needs a newsagency and the 
post office to move down the hill. 
clothes/fashion health and beauty doctors (QUT Health services are always busy 
and it is difficult to get in to see a doctor quickly). 
parking options 
Parking 
Range of retail other than fast food and restaurants 
Variety of cheap food. 
A bar would be nice. Shops further up close to the university. 
 
 
DO YOU HAVE ANY FURTHER COMMENTS YOU WOULD LIKE TO ADD ABOUT KELVIN 
GROVE? 
Responses 
I work in an educational environment in KGUV and have answered all questions 
from this perspective to the context of KGUV not the broader suburb of Kelvin 
Grove. 
Needs more attractions 
To have more creative and cultural diversity through festivals and events other 
than annual pre-existing events and theatre performances would add so much 
more interest, engagement and exposure to the Kelvin Grove lifestyle. The night 
life is relaxed yet energetic. If there was more green space that could be used for 
outdoor activities and public sports this would provide much more entertainment 
and leisure and interest to actually go outside apart from eating, shopping or going 
from point A to B 
As a resident of Red Hill, I live right on the border and go to KGuV almost daily. 
My children go to school in KG. I am surrounded by students in the area where I 
live. My children perform at the markets and are living the 'urban village' life along 
with QUT and QACI students. I like to think going jnto the village inspires them to 
think about their next level of study after high school. I'd like to see more street 
arts/student performances outdoors as it is an ideal location. We would visit at 
night to see free performances in the parks. Maybe movies in the park. Loved 
when our local coffee shop had musicians one Saturday night. It was great for the 
whole family. It has so much poential as a creative, artistic hub for locals. 
I agree the buildings have made open space limited and it seems very formal. I 
agree it is too expensive and that after hours it shuts down. I agree it could be 
lonely or unsafe - I have not experienced that myself. I would like to see a more 
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KGUV community events and a Friday night market. thanks. great survey!!! Parent 
of a child at KGSC 
10 years on the placed still lacks a 'village' feeling especially at the weekend. 
Retailers and centre owners appear to be only interested in fast turnover from 
students and not profiting from addressing needs of residents in the evening and 
weekends. The nearby theatre rarely circulates information about performances or 
makes any special pitch to residents. 
What happened to the great plans for the use of the KGUV fibre network? Now it's 
just TV, internet and phone... was supposed to be much more than that. 
It has got a lot of potential, but this is not fully taken advantage of. 
There is much untapped potential for the staff and students generating art and 
innovations in science ect to share with local community for inspiration and 
entertainment and for learning. There could be more regular public displays 
forums performances and cross cultural activities. Eid fest celebrations in KGUV 
was a great initiative and should be repeated. 
Although the markets are great, i would love a green grocer to be located in Kelvin 
Grove so i could buy fresh fruit and veg on other days of the week 
I think that the idea of calling it a village is a pretenicious design idea fostered by 
academics. It is not sustainable 
More 8hr parking bays need to be allocated for those working in Kelvin Grove. 
Alternatively, a MASSIVE overhaul of public transportation to give CBD, SouthBank 
& postcode 4007 residents better & more frequent access options. As well, the 
signage in Kelvin Grove Urban Village is appalling. Greater visibility needs to be 
given to La Boote at the Roundhouse Theatre so that visitors (media & theatre 
patrons) & residents can make better use of this venue. 
It is very disparate in that I never venture past the Woolworths and have no 
reason to explore what else is around the area. 
There are racially intolerant elements in KG, which is a shame. However, some of 
this may be lessening due to a change of body corporate of one precinct in the 
community. I also feel there is a certain level of intolerance for people who live in 
community housing in the precinct. There needs to be more of an attempt to 
create a sense of community for the whole of the community, not just a select 
few. 
The area around Bishop St is still quite industrial and I feel there is a bit of a 
disconnect between that part of Kelvin Grove and the KGUV. I do my shopping at 
the markets and Aldi and visit the cafes and restaurants at the Village but don't go 
to many other businesses. 
Foreigners are very intolerant of local customs. Using parks after 10pm at night is 
plain rude. Children under 5yo in parks without any adult supervision is plain 
stupid, but so dangerous. Foreigners who live in the same unit complex won't even 
return a "hello", but some do. Grey gums park (and the staircase connecting it to 
Victoria Park Road) is forgotten about and someone recently cut down mature 
trees ;( 
Renters have no respect of residents. They smoke in the house and leave smoke 
smell in corridors. 
I don't want there to be more bars and restaurants in Kelvin Grove. We don't need 
night time entertainment - the Valley and Caxton Street are nearby. KG is a quiet 
and respectful place where people are going about their business in a harmonious 
way. We need more day-to-day services for residents, not food and alcohol 
outlets. 
a village that is 24/7 with night time activities. 
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The pedestrian crossing is risky. Needs to be more clearly marked. A very serious 
accident almost occurred there recently as a child started crossing and the 
motorist did not even slow down at the crossing. 
Many street need beautification, street trees and new footpaths. Additional street 
trees are needed along Victoria Park rd near QUT and the school to create a 
boulevarde and more pleasant environment. 
Residential space in kelvin grove is highly unaffordable (to either rent or buy). I 
would live here if I could afford it but I've been completely priced out of the 
market. The new residential buildings that have gone in are ugly and seem to be 
of cheap materials and poor quality with a high vacancy rate. They've taken away 
from the 'village' feel of a few years ago. 
It is a few different communities all living together. There is a strong middle 
eastern, western and asian communities, they live in peace but separately. The 
culture is good, the biggest issue is the lack of food diversity. 
School is overcrowded. Too many apartments being built Not enough green space 
Nowhere for children to play and run around Difficult to walk to city/Roma St 
I am a PhD student at QUT and spend a lot of time in the village. I enjoy this area 
so much, I am planning to move to the suburb next year, to be closer to uni. I 
really enjoy it around here. The markets are wonderful, all the cafes are great, it's 
just a really lovely area to work and study. Most of the community I experience 
here comes from other students around me, I haven't interacted too much with 
residents of this area. 
Most of the questions are not relevant for students. 
There are a lo too hoons who drive noisy cars - particularly fast and badly around 
the roundabout on School Street. And the constant noise of building is annoying. 
Noise is a problem, however it's related to construction, so is temporary and 
understandable. Some cars drive too fast, noticeable from non-students 
(subjective observation). Maybe workers/residents? They do appear to be less 
tolerant of walking/crossing zones and get frustrated with light changes. Student 
drivers seem to be more relaxed in regards to this. 
It would be nice to have somewhere where people can congregate in the evenings 
to drink a few glasses of alcohol every now and then. A licensed area. The stop 12 
on Kelvin Grove Road needs to be a WHITE stop to cater for all the people coming 
to creative industries and as an alternative for disabled people to come to KG.Up 
and down the hills is too difficult for people in wheelchairs if they come via the 
busway. Need some fenced areas for dogs and for kids. Need a newsagent or post 
office. QUT should extend their security safe points on the blue poles across the 
rest of the precinct. 
Kelvin Grove goes alright, but could still improve greatly. I'll leave you to it to 
figure that out. 
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E TOOLS FOR FOR COMMUNITY CONSULTATIONS 
There are a wide and ever-increasing range of community or stakeholder engagement 
consultation tools available (IAP2 DATE, Schroeter & Houghton, 2011; US-Environmental 
Protection Agency, 2016) The Victorian Government EPA (2016) note that there are tools to 
“inform involve a wide variety of venues and approaches”. However, when considering which 
public participation tools to use, you need to be mindful of the unique cultural attributes of the 
communities the sponsor agency serves and select the tools accordingly. They suggest a range of 
factors to consider including: 
 The existing communication networks available to share information 
 The forms of information that are more likely to resonate with the target populations (consultation 
community) and therefore be most effective. 
 The relevant languages in the community. Noting how you will accommodate these languages. 
 The literacy level of the community. Questioning if they will they understand the information you are 
trying to convey. 
 Noting the types of communication that will not work with the target audiences. 
 Note the communication vehicles or media outlets that are more trustworthy than others and which be 
good vehicles for sharing information. 
In the process of selecting and designing tools to inform, the following points should be considered: 
 Who needs the information? 
 What is the target audience’s current level of knowledge and understanding about the project? 
 What information is needed for the public to be able to understand and provide meaningful input to 
the project? What are the most direct and effective ways to communicate this information? 
 What are the public’s preferences for receiving information? (US Environmental Protection Agency 
2016)  
These questions should direct the communication strategy. A good strategy will provide clarity around the 
issues and the message (Holland 2007) as well as ensuring stakeholders have the opportunity to respond and 
feel heard. Different audiences may require different techniques with an overall strategy being a collection of 
varied parts, the danger is that the exercise becomes politicized and a process of manipulation rather than 
community involvement (Holland 2007). The following table adapted from various sources including the EPA of 
Victoria Government and IAP2 provides an extensive list of consultation tools for stakeholders’ engagement. 
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1 Printed Public Information 
Materials 
Potentially reaches 
broad audience 
Sharing information or linkages 
to other events 
Informing 
2 Information repositories, 
information centres and field 
offices 
 Sharing information or linkages to 
other events 
Informing 
3 Advertisements (traditional 
newspapers, magazines, social 
media and google ads) 
Potentially reaches 
broad audience 
Sharing information or linkages to 
other events 
Informing 
4 Bill Stuffer or postcard letterbox 
drop 
Specificed population 
with a postal address 
Sharing information or linkages to 
other events 
Informing 
5 Press Release (incorporates TV, 
Radio and newspapers) 
Potentially reaches 
broad audience 
Sharing information about issues Informing 
6 Interviews Individual or small group Learning about individual 
perspectives on issues  
Informing  
7 Focus Groups Small Group (15 or 
fewer) 
Exploring attitudes and opinions in 
depth 
Informing  
8 Meetings with existing groups Deterined by group Information sharing and focused 
dialogue 
informing 
9 Study Circles Small (5-20) Information sharing and focused 
dialogue 
Informing  
10 Public Meetings and Hearings; 
Expert panels 
Large Group Presenting information to and 
receiving comments or feedback 
from the public 
Informing  
11 Public Workshops Multiple small groups (8-
15 in each small group) 
Exchanging information and/or 
problem-solving in small groups 
Informing  
12 Appreciative Inquiry Process Varies but usually 
involves ‘whole system’ 
Envisioning shared future, not 
making decisions 
Informing  
13 World Cafes Very adaptable involving 
mulitple simultaneous 
conversations (4-8 in 
each small group) 
Fostering open discussion of a 
topic and identifying areas of 
common ground 
Informing  
14 Charrettes Small to medium Generating comprehensive plans 
or alternatives 
Informing  
15 Electronic Democracy Unlimited Enabling the direct participation 
of geographically dispered public 
at their convenience 
Informing  
16 Computer assisted Processes 
(see additional list appendix E – 
digital tools) 
Large Receiving real-time quantitative 
feedback to ideas or proposals 
Inform & 
Consensus building  
17 Websites Large  Allow for interaction and 
information sharing and 
interaction. Require ongoing 
curation and maintenance to 
retain relevance and interest 
Inform & 
Consensus building 
18 Response sheets Large - participants Means of capturing extra 
informatioin and thoughts from 
Inform 
TABLE 11. TOOLS FOR STAKEHOLDER ENGAGEMENT 
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events or general feedback on a 
topic/issue 
19 Public Meetings Limited by the size of the 
room 
Smaller communities and in 
communities where stakeholders 
are willing to attend meetings 
In person 
20 Briefings  Generally designed for 
smaller groups 
Reaching out to established 
groups 
In person 
21 Telephone contacts (including 
polls and surveys) 
Generally one person at 
a time 
All projects, but require sufficient 
manpower to answer and/ or 
return calls. 
In person 
22 Consensus Workshop Up to hundreds Smaller less controversial decisions 
and identifying shared values. 
Consensus building 
23 Advisory Boards and Similar 
Groups  
Small groups 25 or fewer Long-term and complex issues Consensus building 
24 Citizen Jury Limited to around12 Decisions that can be organised 
into clear options  
Consensus building 
25 Community facilitator Works across whole 
community 
Can facilitate a wide range of 
other activities 
 
26 Tours and walking workshops Small groups 25 or fewer  Consensus building 
27 Open houses Large groups dispersed 
over time 
Exhibit and discuss a range of 
issues. Provide exposure to 
alternative points of view 
Inform and In 
person 
28 Community fairs Large, whole community Exhibit a range of issues as well 
as building communication across 
a community 
Inform & 
Consensus building 
29 Coffee Klatches or Kitchen 
Table Meetings 
Small groups 5- 10 in 
homes or cafes 
Small groups to discuss and 
consider alternate points of view 
Consensus building 
30 Role playing Small to medium groups, 
useful for youth 
interactions 
Consider alternate points of view Inform & 
Consensus building 
31 Simulation games Small to medium groups, 
useful for youth 
interactions 
Consider different senarios and 
range of impacts  
Inform & 
Consensus building 
32 Samoan circle Leaderless meeing that 
stimulates active 
participation 
Considering and working through 
complex issues with range of 
viewpoints 
Consensus building 
33 Future search conference Limited by size of room 
or facilities  
Focuses on the future, visions and 
directions.  
Consensus building 
34 Delphi Process Links experts to decision 
making  
Allows for informed and expert 
discussion of issues 
Consensus building 
35 Fishbowl Process Limited by size of room 
or facilities 
Allows community or stakeholders 
to observe the decision making 
process 
Consensus building 
Source: (based on VIC Government tools for Public Participation and IAP2 toolbox 2006) 
Each of these tools fits a variety of situations and can be tailored to specific needs and circumstances. 
Participation processes can be built with a selection from the list to match the specific stakeholders in the 
context of the issues.  
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G DIGITAL ENGAGEMENT TOOLS 
List of a range of digital engagement tools available 
1. Mindhive  
2. coUrbanize: List project information for development proposals and gather online 
feedback. 
3. Cityzen: Gathers feedback by integrating polling and social media sites. 
4. Community Remarks: Map-based tool for facilitating dialogue and collecting 
feedback. 
5. Crowdbrite: Organizes comments for online brainstorming sessions and workshops. 
6. EngagementHQ: Provides information and gathers feedback for decision-making. 
7. MetroQuest: Incorporates scenario planning and visualizations for informing the 
public and collecting feedback. 
8. SeeClickFix: For reporting and responding to neighborhood issues. 
9. Neighborland: Forum that encourages community discussion and action at the 
neighborhood level. 
10. PublicStuff: Communication system for reporting and resolving community concerns. 
11. MindMixer: Ideation platform for community projects.  
12. NextDoor: Private social network and forum for neighborhoods. 
13. Adopt-a-Hydrant: Allows citizens to help maintain public infrastructure.  
14. CivicInsight: Platform for sharing progress on development of blighted properties. 
15. i-Neighbors: Free community website and discussion forum.  
16. Recovers: Engages the public in disaster preparedness and recovery. 
17. EngagingPlans: Information sharing and feedback forum for productive participation. 
18. Street Bump: Crowdsourcing application to improve public streets. 
19. neighbor.ly: Crowdfunding platform to promote local investment in improvement 
projects. 
20. TellUs Toolkit: Map-based tools for engagement and decision-making. 
21. Budget Simulator: Tool for educating about budget priorities and collecting feedback. 
22. CrowdHall: Interactive town halls meetings. 
23. Citizinvestor: Crowdfunding and civic engagement platform for local government 
projects. 
24. Open Town Hall: Online public comment forum for government. 
25. Shareabouts: Flexible tool for gathering public input on a map. 
26. Poll Everywhere: Collects audience responses in real time, live, or via the web. 
27. Tidepools: Collaborative mobile mapping platform for gathering and sharing 
hyperlocal information. 
28. Community PlanIt: Online game that makes planning playful, while collecting insight 
on community decisions.  
29. Open311: System for connecting citizens to government for reporting non-emergency 
issues. 
30. DialogueApp: Promotes dialogue to solve policy challenges with citizen input. 
31. Loomio: Online tool for collaborative decision-making. 
32. PlaceSpeak: Location-based community consultation platform. 
33. Citizen Budget: Involves residents in budgeting. 
34. e-Deliberation: Collaborative platform for large group decision-making. 
35. CrowdGauge: Open-source framework for building educational online games related 
to public priority setting. 
36. Citizen Space: Manage, publicize, and archive all public feedback activity. 
37. Zilino: Host deliberative online forums and facilitated participatory meetings. 
38. WeJit: Collaborative online decision-making, brainstorming, debating, prioritizing, 
and more.  
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39. Ethelo Decisions: Framework for engagement, conflict resolution, and collective 
determination. 
40. Community Almanac: Contribute and collect stories about your community.  
41. GitHub: Connecting government employees with the public to collaborate on code, 
data, and policy. 
42. VividMaps: Engages citizens to map and promote local community assets. 
43. OSCity: Search, visualize, and combine data to gain insight on spatial planning. (EU 
only.) 
44. Civic Commons: Promoting conversations and connections that have the power to 
become informed, productive, collective civic action. 
45. Crowdmap: Collaborative mapping. 
46. Codigital: Get input on important issues. 
47. All Our Ideas: Collect and prioritize ideas through a democratic, transparent, and 
efficient process. 
48. Neighborhow: Create useful how-to guides for the community. 
49. OurCommonPlace: A community web-platform for connecting neighbors. 
50. Front Porch Forum: A free community forum, helping neighbors connect. 
51. PrioritySpend: Prioritization tool based on valuing ideas and possible actions. 
52. http://paxrepublic.com Pax republic 
53. http://collabforge.com/technology/ Collabco 
54.  http://www.askthem.io/. AskThem is a free & open-source website for questions-and-answers 
with public figures. 
55. Neighborland https://neighborland.com/ 
56. Add E-Democracy's http://BeNeighbors.org project and the open 
source http://GroupServer.org platform. Lot's to share: http://e-democracy.org/learn 
57. Open Gov and Civic Technology: https://www.facebook.com/groups/opengovgroup/. 
58. Stickyworld https://cc.stickyworld.com/room/presentation?roomid=11#work/122 
59. Granicus offers solutions for public participation and was used as part of Speak Up 
Austin! http://www.granicus.com/solutions/citizen-participation/ 
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